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[0 BALUAPA U HA3AL:
NMPUPYYHUK

0 UCTOPUJU MY3EJA

.CBe je Ha npogajy!”, nakne ,cBe uMa LeHy " : MOXEMO
M3payyHaTU KOJMKO KoLITa Heuuju XuBoT, cnobona,
sbybaB, KONMKO KoLITa MpMjaTesbCTBO, J10jaliHOCT,
ceharbe, mpoeHTUTET... Ynnawunum cTe ce of oBe
TBparbe? Ceako ,HopmanaH™ he pehu ma Huje jep
je curypaH pa je Heke cTBapu Hemoryhe Kynutu
UNu nNpopatu - nocToje HenpouewmBe cTBapu. Ho,
BehnHa ekoHomucTta he Bac yBepuTu y cynpoTHo,
BepoBaTHO hie BaM 1 npakTM4yHO f0Ka3aTu Ty TBPLHbY.
Moxpga he uWMeHuUy ,UeHa" 3aMeHUTM HeLuTo
OUTeCTUBHM]OM UMeHULOM ,BpeaHocT u Baw he
cTaB nomasno oMmekuwatu. ,,CBe MMa CBOjy BpefHOCT"
- caja Beh He 3By4M Ja je cBe Ha npopAajy, fa je Ha
TpxkmwTy. lNpobajMo pa He cxBaTamo TpXMULUTE Kao
nunjayy, cynepmapkeT, 6ep3y... Ako je 3aMeHUMOo peuyjy
KOMMpOMUC rhe jenoHy BpefHOCT MoaudukyjemMo 3a
LpYry, HACMO N1 TproBanu?

FROM TEMPLE

TO FAIR AND BACK:
THE MANUAL

ON MUSEUM HISTORY

“Everything is for sale!”, so “everything has a price”:
it is possible to calculate how much we have to pay
for someone’s life, freedom, love, friendship, loyalty,
memory, identity ... These claims frighten you, don’t
they? Any “normal” person would say no because he/
she is sure that some things are impossible to be buy
or sell - the priceless ones. But most economists
will convince you otherwise, they will probably prove
these claims practically. Perhaps they would replace
the noun “price” with a bit more digestive one - “val-
ue” and your attitude will soften to a certain extent.
“Everything has its value” - now, it does not sound
like everything is for sale or on the market. Let’s try
not to understand market as a sale place, a super-
market, a stock exchange... If we replace it with the
word compromise where one value is modified for
another, aren’t we trading?



Mnetusbe us cena CuporojHa
Knitters from village Sirogojno

I

MJIETEHE / KNITTING

[MneTerbe je [OMYHCKO XXEHCKO 3aHMMakbe. 3a U3pagy
yapana, Wasnosa, Npciyka, kana, pykaBuia v LiemMnepa
KOpWUCTW ce ABe unu neT urana. ¥ speMe OToMaHcke
uMnepuje Hapogy je 3akoHoM b6uno 3abpareHo
bojerbe opehe ma cy ce KopucTusie camo NpPUpoOAHe
6oje. HakoH ocnoboherwa Cpbuja nocrtaje jemaH opf,
HajBehnx yBo3HMKa BeluTauykmx boja 3a papbarse ByHe.
Tek Tafa HapofHa HOLUHa NOCTaje BEOMA LUapeHa.

Knitting is additional feminine occupation. Socks,
scarves, pullovers, caps, gloves and sweaters were
knitted with two or five needles. During the Ottoman
Empire clothing dyeing was prohibited for ordinary
people and only natural colors could have been used.
After the liberation Serbia became one of the great-
est importer of artificial colors for wool dyeing. Ever
since national costumes became very colorful.



OBe uvapane je OparaH JoBaHoBuh 13 YnykoBe Hacne-
Ovo of cBor pefe, conyHua Mwunuha JoBaHoswuha.
Wcnnena wx je paruua 3a cBor Myxa npepg, nonasak
y paT. Ca dpoHTa cy, y3 BecT o Herosoj normbujn,
Jolfe caMo Yaparne Koje je BpaTuo weros cabopay, u
Hajbosbu gpyr.

eTHorpadcka 36upka / etnographical collection
MHBeHTapHK Bpoj / inventory number: 334

YAPAIE / SOCKS
& 5.478.144,45%

Dragan Jovanovi¢ from Ci¢kova inherited these socks
from his grandfather, Mili¢ Jovanovi¢, a participant of
the Salonika front. They were knitted by Dragica, who
created them for her husband before going to war.
From the front, along with the news of his death, came
only socks returned by his comrade and best friend.



CkpeHuMo ca konoceka ¢dunosoduje n AMHIBUCTUKMX
urpapmja Ha MUCTOpPUjCKE OKOSIHOCTM U UCTOpUjCKe
nepcnektuse. [o ckopo CMO BepoBafn Yy Besuke
UCTUHE, MLEoNoruje, MeTaHapaTmae..., Yiyrasarbem”
(Heo)nnbepanHe eKkoHOMMje W HELITO W3MEHEHOr
KOHLLenTa TPXMWLITa, MPOLOPOM TepMUHa KakBW Cy
pekfiamMa 1 bpeHp y cBaky Nopy Haller pa3MuLLIbatba,
OfjeHOM CMO CXBaTWiW Aa je .Jenesa npomssopa”
KojuMa ce MoXe TproBaTu fafieko Beha Hero siv cMo
[0 CKOpO X noMuwsbanu. Hema cymre fa je HoBal
MocTao HOBW MeTaHapaTuB, U MAEO0SIOMNja U penunruja,
LA Kpo3 tbera ,BpefHyjeMo™ romuse cTBapu Koje
[0 CKOPO Ca HWM HUCMO yonwTe nose3uBanu. A
Haj3aHWMIbMBMU]E je LUTO je U OH caM noctao GUKTUBHA,
roToBo MeTaduM3nyKa KaTeropuja - He MopamMo UMaTu
371aT0 MK KoMagmhe nanupa, He MOpPaMo HY 3HaTW Fae
Ce Haflasu, Yak HU Kako ce NPOM3BOAW UMW U3rfeda...
Anu, cBe heMo npeTBopuTK Yy Hera. Bpatumo ce Ha
OHe TepMUHe 13 NpBe peveHuLe u cxsaTnhemo fa cy
jow yBeK y KaTteropuju Tabya nnm mopanHe mMapruHe,
unu pa 6apem jow yBeK 3By4Ye MOMaso Y3BWLLIEHO.
Anu nomucnumo Ha nnaheHe ybuue, cyncke kayuuje,
BpakoBe W3 WHTepeca, XUpaHTe U MeHuue, bosbe
nocnoBHe noHyge... OpjefHOM ekcleca M M3y3eTaka
MMa npeBuLle W LITO je joll nopasHuje, 1U3rnepajy
BEOMa MepJbMBO...

Let’s leave philosophy trail and linguistic games and
turn to historical circumstances and historical per-
spective. It was not long ago that we believed in great
truths, ideologies, metanarratives... With “sneaking”
of [neo) liberal economy and slightly altered concept
of the market, as well as introduction of notions such
are advertising and brand into every pore of our think-
ing, we suddenly realized that the “range of tradable
products” is far larger than we could ever imagine.
There is no doubt that money has become a new
metanarrative, ideology and religion that we “evalu-
ate” piles of things through it, those that we did not
link to it until recently. The most interesting is that
money itself became a fictional, almost metaphysi-
cal category - we do not need to have gold or pieces
of paper, we do not even need to know where it is, or
even how it is produced or looks like ... But we’'ll turn
everything into it. Let’s go back to the terms men-
tioned in the first sentence and realize that they are
still in the category of taboos or moral margins, or at
least still sound a bit lofty. But think of the assassins,
court bails, marriages of interest, guarantors and
bills, better job offers... Suddenly, there are too many
excesses and exemptions, and what is even more dis-
turbing, they seem quite measurable...



Nnak, ceharbe M naeHTUTET 3BYyYe NoMano gpyraduje...
Hekako Heyknon/bMBo y MaTematuuky dopmyny
TProBMHe U pa3MeHe. Moxpa 3aTo LWTo NpeAcTaBbajy
Hacflare CBECHO HeMojM/bMBMX ckiornoBa oceharba,
MCUXONOLKMX CTakba, KOMyHMUKaLuKja... 3aTo LWITO HUCY
KOHCTPYKT jeamHo cebe Beh u MHorux ppyrux buha
Koja cy oBaj .CBeT HacTarbMBana kafga v Mu... Yak u
npe Hac, a Koja cy y Hac yrpaguna Leo CBOTr MocTojakba
cBojux ceharba M MOeHTUTETA M ca Kojuma ynpaso
36or Tora ocehamo 6nvckocT. Kako npoueHnTn TakBe
ckonose u cucteme? NoMUCAMMO OHLA Ha TpeHyTak
Ha cuTyauujy y Kojoj npopajemMo mnopoaudHy kyhy
unu cpebpHuHy, nakne Hawe Hacnefe... [pogajeMo
Tapga feo ceharba, eMmouuja, LeTuHCTBa, Bese ca
npeuuma, nuyHor upeHtuteTa... OppefyjeMo LeHy,
unu To objekTUBHO (M3 Hawer yrna HeMUNOCpAHo)
pafM HekakaB areHT 3a HeKpeTHWHe, eKcnepT 3a
yMeTHUHe... Hala npojekToBaHa BpefHOCT He Mopa
[,a MMa HMKaKBe Be3e ca ofpefjeHOM LLeHOM, OLHOCHO
[,0N1a3MMOo Yy Mapafokc fa cama BpPefHOCT He Mopa
yonwTe Aa KOpPecrnoHAMpa ca OHWM BpeHOCTMMA Koje
je HaMEeTHyJ0, TaYHWje oapeansio, TPXKULLTE.

However, memory and identity sound a bit different ...
They seem somehow unfittable into the mathemati-
cal formula of trade and exchange. Maybe because
they represent deposits of consciously incompre-
hensible assemblies of feelings, psychological con-
ditions, communication... Because they are not only
constructs of ourselves, but also many other crea-
tures that inhabited the “world” at the same time we
did... Even before we did, but they incorporated parts
of their existence, memories and identity into us; this
precisely explains why we feel close to them. How to
estimate such circuits and systems? Think, then, for
a moment, about the situation in which we sell the
family house or silverware, i.e. our heritage... Thus
we sell part of our memories, emotions, childhood,
connection with the ancestors, personal identity... We
determine the price or it is objectively (relentlessly,
from our point of view) done by a real estate agent, an
expert in artwork, connoisseur... Our projected value
does not need to have any connection with certain
price, i.e. we come to the paradox that the value itself
need not correspond to the values imposed, or more
precisely, determined by the market.



Ako,nak,nopoguyHoHacnefenoknarbamo/ocTaB/bamo
LPYLUTBY Kao fierat, He BOGUMO Ce, faKJie, TPXKULLHUM,
Beh anTpyncTnyHmMM nobynama, caBecT HaM Moxe butu
MupHuja. OHZa cMo je NpenycTUanM UHCTUTYyLMjaMa U
opraHu3almjamMa Koje IMYHO NpeTBapajyy KONEKTUBHO,
3ajefHUYKO Hacnefje, Te Tako, y HEKY pyKy, omneT u
Hawe. MpenywTaMo ra BeYHOCTU, CUTYPHUM pyKama
Za nx 4yyBajy 1 nokasyjy reHepaunjama koje he pohu
- CBMM MOTOMLMMA, He camMo OuoWKM HalUM.
[opatHo, My3ejje —ako roBopuMo 0 My3ejy, a Hajuelwhe
rOBOPUMO — YyBap WCTUHE Yy BEYHOCTU, MHCTUTYLM]a
3a Kojy ce Bepyje fa je objekTMBHa, HenmpucTpacHa,
KOMMeTeHTHa Aa NPOAY>KN MaTepujanHy eraucTeHunjy
.Hawer” HacneRa, aa je npukaxe, Tymauu... Tako cMo
cayyBanu Leo Haller MAeHTUTETa U YYUHWUIN ra LefloM
KOJIeKTUBHE NPUNagHOCTY.

Ho, HK1 My3eju HKcy BuLLE OHO WTO cy bunn - Ta ,cTapa
nobpa BpeMeHa” Kaja CMO 3Hanu LWTa, KO, Kako W
3alUTo pafau ocTana cy u3a Hac. Myseju cy M3 Hekor
LUyfHOr passora” modyenu fa ce MNpewucnutyjy, Aa
pasMaTpajy CBOje MecTo y ApYLITBY KOMe npunagzajy,
[a ce okpehy caBpeMeHOM TPeHyTKy W npobremunmMa
caBpeMeHor 4oBeka, Aa MPOLUIOCT TyMaye U3 yrna
JaHalmwule, [a BpefHyjy v npeBpefdHyjy cBoje
36bupke, na oTnucyjy, peBanopusyjy, peBuaMUpajy,
eBanympajy, KoOHTeKCcTyanuayjy, cnywajy gpyro, tpehe
M NeTo MULWJIbeke, febaTyjy, yTuiy Ha akTyesIHOCTH...
3apahyjy?! lpopajy ycnyre?! Peknamupajy ce u
6peHamnpajy aktusHoctu?! [pame v Heryjy nybauky/
KOH3yMeHTe, Kpeupajy npoussope?! OpjenHoM je
GawTtunHa gocnena Ha TpxkuwTte/pad!

Beh 3Byuun 3abpursaBajyhe, 3ap He?

If, however, we give/leave our family heirloom to the
society as legacy, then we are not led by market, but
altruistic motives and our conscience can be calmer.
Then we leave it to institutions and organizations that
transform personal ancestry into collective, common
heritage, and so, in a way, again into ours. We leave it
to eternity, to safe hands to guard and show it to the
coming generations - all descendents, not only our
biological ones. In addition, the museum is - if we talk
about the museum, and mostly we do - a guardian of
truth in eternity, an institution which is believed to be
objective, impartial and competent to extend mate-
rial existence of “our” heritage, to display and inter-
pret it. In that way we preserve a part of our identity
and make it part of the collective one.

But even the museums are no longer what they used
to be - the “good old days” when we knew who, what,
how and why are behind us. Museums have, for some
“strange reason” begun to review themselves, to
consider their place in society to which they belong,
to re-orient to the contemporary moment and the
problems of modern man, to interpret the past from
the modern perspective, to evaluate and re-evaluate
their collections, to write off, revalue, revise, contex-
tualize, listen to the second, third and fifth opinion,
debate, influence the news ... They make money?!
Sell services?! Advertise and brand their activities?!
Build and nurture the audience/consumers, create
products?! Suddenly, the heritage has appeared on
the market/shop shelf!

This already sounds worrying, doesn’t it?



MeRyTuM, ganeko of Tora fja ce CBe LOrofu/0 Npeko
Hohun. Hucmo ce camo npobygmnm u cxBatunau pa
MOXeMO TekK Tako TProBaTw KyJTypoM W Hacnefem.
3anpaBo ako ce No3abaBMMO OHUM LLITO CMO YYUIIY jOLL
Yy OCHOBHMM LUKonaMa cxBatuheMo fa ce Kpo3 roToBo
Lleo ToK UCTOpuje KynTypoM M ymeTHol Ry Tprosaso:
y aHTuukoj lpukoj, Erunty, ctapom Pumy, cpenrem
BEKy, peHecaHcu, MegepHoM aoby... HapaBHo pa cy
yBeK MocTojanv BepCKu, UAEONOWKM MoAcTULaju U
MMMYJCK, Kesba 3@ aKTUBHUM aHra>kKMaHoM y ApyLUTBY,
yak M cebuyHMju nopvBM nNONyT yrnena, cnase,
Npu3Hakba KoL YMeHMKa M MeleHe, KoNeKLuMoHapw,
Hapyuvouu ca Te ,Apyre” cTpaHe... 3anpaBo, HULITA
Ce HUje NPOMeHWUsIo HK JaHac. HacynpoT ToM o4nToM
MOCTOjakby TPXKMLLUTA Y CTBApanaLlTay, Mo pa3HoOpPasHUM
aHKkeTaMaKoje cy cnpoBofjeHe Kojekyaa, My3eju cy Mehjy
MHCTUTYyLM]aMa Yy Koje Ce MMa HajBullie MoBepeksa.
Kpo3 naxJsbuMBO HeroBaHy C/IMKY XpamoBa KynType u
YMeTHOCTU CTBOpPMAA ce 1 3abnyna aa cy Ty ofyBek, Aa
Cy U3BaH BpeMeHa v nNpocTopa, Te cCaMnM TUM 1 U3BaH
Buno kakBor baHanHor 6aBsberba HEKUM TPXKULLHUM
BpaTofsioMujaMa... 3anpaBo, My3eje KakBe BepyjeMo
[a [aHac no3HajeMo TBOPEBMHA Cy HELUTO capuja of
CTOTUHAK rofmHa. Tek npe HEKONIMKO AeLeHMja yMpIK
Cy JbyAMW KOjU Cy cTBapajiu v BOAMAW MNpBe CBETCKe
My3eje. Ocehaj BAHBpPeMeHOCTM UM BEYHOCTU, faKle,
He Aona3n of came UHcTUTyuuje, Beh on crapuHa
Koje Cy Y HbUX MoxpakbeHe. HayuHu 1 ncTpaxkusauku
Haropw Koju cy ynoxeHu fa bu ce ocBeTnne HbUxoBe
ncTopuje CTBOPWMAM Cy OA My3eja Tpe3ope WCTUHA U
MYLPOCTU, FOTOBO DOXHCKMX NPOCTOpa Y KojuMa Baxe
MOeHTUYHa npaBuiia Kao U y cBakoj boxwujoj kyhu.
Anu, je nn baw Tako? Oa nu cMo CUTypHU Aa 3HaMo
Leny UCTUHY?

However, it is not true that all of this happened over-
night. We did not just wake up and realized that we
could not trade culture and heritage just like that. In
fact, if we re-research what we learned back in el-
ementary schools, we will realize that culture and
art have been traded throughout almost the entire
course of history - in ancient Greece, Egypt, Ancient
Rome, during the Middle Ages, the Renaissance,
modern age... Of course, there have always been re-
ligious and ideological incentives and impulses, the
desire for active engagement in society, even more
selfish inclinations such as reputation, fame, rec-
ognition and patrons, collectors, clients from the
“other” side... Actually, nothing has changed even
today. In contrast to the apparent existence of the
market in creative production, according to various
surveys that were carried here and there, museums
are stillamong the institutions that are most trusted.
Through carefully groomed image of the temples of
culture and art, we created the misconception that
they have always been there, that they are beyond
time and space, and thus beyond any banal address-
ing some market acrobatics... In fact, the museums
that we believe we know now are creations a bit older
than a hundred years. People who created and ran
the world’s first museums died only a few decades
ago. A sense of timelessness or eternity, therefore,
does not come from the institution itself, but from
the antiquities that are stored in it. The scientific and
research efforts that have been made to shed light
on their history have turned the museums into vaults
of truth and wisdom, almost divine spaces in which
the same rules apply as in every house of God. But
is it really like that? Are we sure we know the whole
truth?



Mupko KoBuuh, kauap us cena PoxxaHcTBa
Mirko Kovcic, cask-maker from village RoZanstvo

KAYAP / CASK-MAKER

3aHaT Kavapa, NnMHTepa 1 bayBapa BeoMa je cTap kao
n ynotpeba ApBeHux cypoea - byua, kaua 1 kauuua,
KpaBs/baya, Tabapku, Oypaau, ubaHoBa, 4abpuua,
nmapuoHuua, wadosba... Kopucte ce 3a poHolere
BoLe, MpUMNpeMy W u4yBakbe pakuje, BUHa, cuUpa,
KajMaka, 3MMHULE, 3a Npakbe Bella U Kyrnakbe...
[Mpouec n3paje ApBEeHWMX cynoBa je AyroTpajaH U
cnoxeH. Hajuewhe ce kopuctu BykoBa, xpacToBa,
LyLoBa M YaMoBa rpafja.

The cask and barrel-making crafts are as old as the
usage of wooden dishes-barrels, casks, diverse ves-
sels, tubs, droppers... They are used for bringing wa-
ter in the house, preparation and storage of brandy
(rakijal, vine, cheese, kaymak, winter stores, for
laundry and bath...

The processes of making wooden dishes and casks
are quite long and complex. The most commonly used
materials are beech, oak, mulberry and pine tree.



OBa kauumua npunagana je kavapy Mapky Koauesuhy
n3 Bucoke. Op Il cBeTckor pata na cee o 80-ux rogmHa
XX Beka ca ocTasMM Kayapckum Mpov3BofvMa CBake
cyboTe je HoweHa y beorpapn roe cy ce pyKoTBOpuMHe
OBOI MajcTopa npojaBasne Ha nujauaMa y 3eMyHy u
BaHoBoM bppy. Kao Hajnenwwu npuMmepaka, Hukaga
Hunje buna Ha npogajy.

eTHorpadcka 36upka / etnographical collection
MHBEHTapHK Bpoj / inventory number: 198

KAYULA / CASK

& 6.047.889,00*

This barrel belonged to Marko Kovacevi¢, a cooper
from Visoka. From World War Il until the 1980s, every
Saturday, together with other cooper products, it was
carried to Belgrade where the handicrafts made by
this master were sold at the markets in Zemun and
Banovo Brdo. As the most beautiful specimen, it has
never been for sale.



A capa bygumo nckpeHu npema cebu! [la nm orpomHa
BefinHa Hac wuae y/Ha oBa MecTa KOJEKTUBHOT
ceharba fla b1 y yX0BHOM 3aHOCY OTKpMBana CBETCKe
(Mnn nokanHe] MygpocTM M WCTUHE M 3anuTana ce
MoHeLlTo 0 cebu U CBOM MecTy y KocMocy unn aa bu
BMIena HajnonynapHuje, HajsHaMeHUTHje 1, Ha Kpajy
KpajeBa, HanpoMoBMCaHUWje eKcroHaTe o4vekyjyhn
.PeNnMrno3Ho” WCKycTBO MpEeHoca eHepruje pemek-
Lena u reHunajHor cTeapaoua: KeoncoBy nupamuay,
MNapteHoH, JleoHappoBy MoHa Jlusy, BaH lorose
CyHuokpeTe, Munewesckor benor aHhena, Kyhy
uBeha... Mako jow yBek nerMTMMaH HauuH pa ce
npuByKy nocetuoumn, Myseju [(nputom Mysej osge
CXBaTUMO Yy HajwwmpeM Moryhem 3Haderby) cy ce,
MCTO TaKo NIErMTUMHO, 3anuTanu fa u cy camo, uiau
noHajBuLLE, TPE30PU 1 HyBapU, UM UMNAK HELLTO BuMLLe
op Tora.

CpennHoMcepampeceTuxrogntaXxXesekayPpaHuyckoj
(jow jemHo cTepeotTunHo nuTarbe 6u rnacuio LA
roe npyrae?’) ce BeoMa 036W/bHO MOCTaBMIIO 0BO
nutakbe. OcHMBareM npeor ekoMyseja 1971.roguHe
3apOoHUIIO Ce y UCTpaXknBarbe He cTapuHa, Beh naeje
Y KOjoj Mepu CBW Mory noctati baluTuHULM 1 YyBapu
ceharba, KOMMKO Ce Leo jefaH MpoCTop, OAHOCHO
MeCTO MOXe MNpeTBOPUTW Yy HekakaB obnunk Myseja
Yy KOjeM Huje mnpecyfaH camo npegmeT Kao cumbon
UMBUNM3aLNjCKUX ocTBapemwa, Beh u Mehymwyncku
OQHOCK, CTBapanalTBO Koje Ce YuTa, M3rosapa,
CBMpa, Yak M [OXWB/baBa, cama npupopa... Lpyru
cnoj npeje ekoMyseja Hyamno je MoryRHOCT eKoHOMCKOr
onopaBaka HaKoH nponafarba UHAYCTpMja U CTBapakse
rOTOBO HaWBHe ,TypuCTUYKe  MoHyLe y BUAY CaMux
MellTaHa M HUXOBUX noKanHux BpepHoctu. Kpos
MaTepujanusalmjy oBor Apyror cnoja uieje ekomyseja
Tpebano je omoryhutn 3ajegHuum MoHT-Kpesoa

Now, let’s be honest with ourselves! Does the vast
majority of us really go to these places of collective
memory in order to discover, in spiritual ecstasy, the
world's (or local] wisdom and truths and wonder a lit-
tle about ourselves and our place in the cosmos or to
see the most popular, and after all , most significant
and most celebrated exhibits expecting “religious”
experience of a masterpiece and a genius creator’s
power transmission: Great Pyramid of Cheops, the
Parthenon, Leonardo’s Mona Lisa, Van Gogh’s Sun-
flowers, White Angel of MileSeva, House of Flowers
... Although there is still a legitimate way to attract
visitors, museums (here, museum is understood in
the widest possible sense] wonder - also legitimately
- whether they are there just, or primarily, to save
and guard, or something more than that.

During the mid seventies of the XX century in France
(another stereotypical question would be “Where
else?”] this question was imposed quite seriously.
Founding the first ecomuseum in 1971, one dipped
into the research not only of antiques, but the idea of
the extent to which everyone can become heirs and
guardians of memory, how an entire area or place can
be turned into a kind of museum in which not only
an item is crucial as a symbol of civilization achieve-
ments but also interpersonal relations, creativity that
can be read, spoken, played, even experienced, the
nature itself... The second layer of the ecomuseum
idea offered the possibility of economic recovery after
the collapse of industries and creation of almost na-
ive “tourist” offer of residents themselves and their
local values. Through materialization of this second
ecomuseum layer, the community of Creusot Mont-
ceau was to get to know itself, recognize legacy and
values it nurtured and present it to potential tour-



[a crno3Ha cama cebe, 3a0CTaBLUTMHY WM BPELHOCTU
Koje je HeroBana ¥ TO MNpeAcTaBU MOTEHLUUjaNTHUM
Typuctuma. EkcnepuMeHT je nokasao npBe 3Hake
ycnexa u Tanac ce npowwupuo @DpaHuyckoMm Koja
ce y oBOM nepuopy ybp3aHo oKkpeTana YCHay>KHWUM
CEKTopMMa Te Cy HOBM eKOMy3eju Huuanu kao fobpa
moryhHocT fa ce npebpofe HOBOHACTasle OKOJHOCTU
nevHpycTpujanusauumje. ABaj, apyra cTpaHa Mepasbe
ybp30je nokasanacsoje nuue n dunosodujaekomyseja
HWje ycnena ga NpeXXMBW y CBOM U3BOPHOM 00/IMKY Y
KojeM Cy JIoKasLu nocTajann caMoCBeCHU baluTUHULK
PasHOIMKMUX BPEAHOCTU CBOM Kpaja, jep cy T UCTU
JIoKanuM rnoyvkbany Aa WM3MULLIbajy BPeLHOCTU W
ceharba Koje HMKaZa HWUCY HeroBanv WanM UManw.
Mnak, Hekn ofL NpMHLMNA eKoMy3eja jecy npexusenu
yoape naxwupaka MpoLwsiocTM U cafallkboCcTh U
nocTanu cy ocHOB 3a $opMMpakbe HOBUX HAayYHUX U
CTpyYHuUx Tanace koju cy 1984.roguHe pobunun cBoj
06/UK y CMHTarMu ,HoBa My3eoforuja’.

.HoBa My3eonoruja“ kao Teopumjcku KOHLENT 1 MHore
.HOBe My3seosiornje” Kao cTafHO HoOBoHacTajyhe
NpakTU4YHe aKTMBHOCTM ybp30 Cy nocTanu OfBOjeHe
peanHoctn. CuHTarMa je y jefHMHM O3HayaBana,
nojefHOCTaBMMO, [emokpaTu3auujy npaBa Ha
TyMayere KynTypHor Hacnefa, AOK je cuHTarMa
Yy MHOXWHWM 03HayaBana, OneT Moje4HOCTaBUMO,
yBofjerbe MpuHUMMNA TPXWLWHOI MOCnoBaka Y
WHCTWUTYLMje KynType, Te Tako M y OHe Koje cy ce
B6aBune KynTypHuUM Hacnehem. 3aHUMIBUBO je Oa je
0Baj APYry, TPXKMLIHO OPUjeHTUCAHN MOLEN HAUYesHo
nowTtoBao ¢uno3odujy npBor, TEOPUjCKOT OKBUPA,
4ak ra M NpoMoBMCao Kao creunduyHy BpeLHOCT.
Wnak peanHocT je buna ounTa, a To je Aa cy oBa [ABa
KOHLenTa y CBOjUM cywTMHaMa 6unm y Konausuju.
Tako3BaHa ,HOBa [fecHulUa’ je ocamAeceTux roguHa

ists. The experiment showed first signs of success
and the wave spread over France, which was rapidly
turning towards service sectors during this period, so
new ecomuseums sprang up as a good opportunity to
overcome the new circumstances of de-industrializa-
tion. Alas, the other side of the coin soon showed its
face as the philosophy of ecomuseum failed to sur-
vive in its original form in which the locals have be-
come self-conscious heirs of diverse values of their
area, for these same locals began to invent values
and memories that they have never nurtured or had.
However, some of the ecomuseum principles did sur-
vive shocks of falsifying past and present and became
the basis for formation of new scientific and techni-
cal waves which in 1984 received their shape in the
phrase “new museology”.

“New museology” as a theoretical concept and nu-
merous “new museologies”, as constantly emerging
practical activities, soon became separate realities.
The syntagma in singular marked, simply, democrati-
zation of the right to interpret cultural heritage, while
the phrase in plural indicated, again simply, intro-
ducing the principle of market operation in cultural
institutions, and thus in the ones that dealt with cul-
tural heritage. It is interesting that the latter, market-
based model, generally respected philosophy of the
previous, theoretical framework, even promoting it
as a specific value. Yet, the reality was obvious, and it
was that these two concepts were in collision in their
essences. During 1980s, the so-called “New Right”
in Europe and America (if you might have forgotten
the “founding fathers of the New Right” were politi-
cal leaders Margaret Thatcher, Ronald Reagan and
Francois Mitterrand) dramatically started to reduce
budgets for activities in the field of culture, forcing



XX Beka y EBponu u Amepuum [(ako cte Moxpa
3abopaBunn ,,0umM HoBe AecHuLe” BUan cy MoaUTUYKM
nupepu Maprapet Tayep, Ponang Peran n ®paHcoa
MutepaH) noyena gpamaTiyHo ga cMarbyje byleTe 3a
aKTMBHOCTU y obnactu kynType rypajyhn nHctutyumje
M nojeauHue p[a ce poBujajy 3a duHaHcujcke
WHjeKuMje Ha APYrMM CTpaHama U3y3eB TaK0o3BaHUX
LOp>XaBHux jacnun”. MNapagokcanHo unu He, oBe Mepe
n3a3Balie Ccy NOTMYHO Apyrayvje nouMmare nosoxaja
KynType W KynTypHor Hacnefa y apywTBy v jedaH
deHoMeH no3HaT Kao My3ejcku ,byM”. [oToBO MNpeko
HORAK MnojaBsbyjy ce TepMUHW KyNTypHa WHAYCTpwWja,
WHAYyCTpWja HacneRa, KynTypHW Typu3aM, KpeaTuBHe
nHayctpuje... Mysejcku ,6yM” mnu npousaTt Myseja
M3HELPMO je My3ejcKe WHCTUTYyLMje, LpXaBHE WUn
npuBaTHe, UM NPUBATHO-ApPXaBHe 3a Koje A0 Taga
Huje 6uno MecTa, a Koju cy ce 6aBUAM PaA3HONUKUM
dbeHoMeHMMa unu npouecumMa. Tako ce oTBapajy My3ej
cekca, My3ej baHaHa, WNKUjyHaxe, foLle YMETHOCTH,
Hay4He daHTacTMKe, CBera...

WcToBpeMeHo npouBaT [foXMBI/baBajy M 3abaBHU U
TeMaTCKM NapKoBW KOju, UCTUHA, NOCTOje U 0 paHuje
a uuvje je caBpeMeHe TeMmesbe YycrnoctaBuo Bont
[un3Hun y cBojoj daHTacTU4HO] Kpeaumju. TemaTcku
napkoBu ce y BpeMe CBOr ,Apyror npougata’ He
YCTEXY Of, 0YMTOr anu cyMebuBor drepToBarba ca
NCTOPUjCKUM YMHbeHMLaMa, NnojaBaMa 1 npouecuma.
Tako 3ay3uMajy jefaH BeoMa BaxkaH MpocTop npasa
Ha TyMayderbe NPOoLUIOCTU U UcTopuje, unu, aa bynemo
npeLm3Hnju NpocTop Yy KojeM ce y okBMpuMa 3abase
WHTEH3MBMpPa MUCKycTBO npolwnocTu. [lpusHahemo,
Laneko 3aHUMIbUBUU U 3a0aBHUjM KOHLLENT.

institutions and individuals to seek financial injection
from other parties except the so-called “state man-
gers”. Paradoxically or not, these measures have
provoked a completely different understanding of the
position of culture and cultural heritage in the soci-
ety and a phenomenon known as a museum “boom”.
Almost overnight, there appeared terms as cultural
industry, heritage industry, cultural tourism, creative
industries... The museum “boom” or the museum
burst spawned museum institutions, public or pri-
vate, or private-public for which there has been no
space before and that were engaged in a variety of
phenomena or processes. So, there opened a sex
museum, a museum of bananas, espionage mu-
seum, museum of bad art, science fiction museum,
museum of everything...

Atthe same time, amusement and theme parks flour-
ished; the truth is that they had existed earlier and
their modern foundations were established by Walt
Disney in his fantastic creation. In the time of their
“second boom”, theme parks do not shy away from
obvious or suspected flirting with historical facts,
phenomena and processes. Thus they take a very
important zone of the right to interpret past and his-
tory, or to be more precise, the zone in which experi-
ence of the past is intensified within the framework of
amusement. Admittedly, this concept is much more
interesting and fun.



Anu, rpaHuue n3melly npoBofa v egykauunje ce 'y
My3ejuma nonako rybe. VictuHa, rybe ce n y camom
XMBOTY jep Hayka [ofasu [o 3aksbyyaka fa je
Janeko nakile y4yuTu kpo3 3abaBy. 3HauajHo pacTe
n bpoj nybnukaumja n TekcTtoBa 0 CaMUM My3ejuMa
n Hacnefy yonwTe Kpo3 Koje ce MponuTyje Mosoxaj
Hacnefja y ApywTBY, MOAENWU yrnpaBrbarba, HaYMHU
npe3eHTOBarba, HMWXOB YTULA] Ha €EKOHOMUjY U
pa3Boj... Kao jepaH on Hajborbux npumepa pobpe
npakce u mohu Hacnefja n Myseja fa TpaHbopmulle
cpelvHy nomumse ce My3sejy bunbay. Tajnpouec Beoma
6p30 nobuja n ume - ,bunbao” edekart - a o3HayaBa
NOTNyHY eKOHOMCKY KU duHaHcujcKy TpaHchopmaumjy
rpafa 3axBasbyjyhv oTBapaky My3seja rnobanHor
yTuuaja. To je BepudmkoBano Tese 0HUX CTpyja Koje cy
3aroBapaJsie MoryiHoCTM eKOHOMCKMX MepcrekTuBa v
yTuuaja Myseja.

Huje Buwe npenmeTr, ekcnoHaT wunu apTtedakT
LLleHTap OKo Kora ce BPTU cBa My3ejcka dunosoduja.
[aHac je .Heroso BWcovaHcTBO - mocetunau” vy
dbokycy cBMX My3ejckuUX MiaHOBa W aKTUBHOCTU. To,
HapaBHO, He 3HauM [ia je jeAMHO BaXKHO [la noceTusal,
Kynu ynasHuly a ha My3ej He HyAM HUWTa HOBO,
cneunduyHo m nocebHo. To ,mocebHo” BUle Huje
ekcnoHaT cam no cebu, Beh Lena npmya oko Hera
M HauYMH Ha Koju je Ta mpuya ucnpuyaHa. N Hu TO
BULUE HWUje [OBOJBHO. MIHCUCTMpa ce fla My3ej yKkibyun
noceTuole, Aa MX MCNpoBoLMpa, NOCTaBM He3rogHa
WAN MHCMIMPATUBHA NWUTakba, yTUYe Ha CPeduHY Y Kojoj
onepulue, 3ay3Me Yak v maeonowkn ctas. M cee To
y3 CBe Marba CpefCcTBa Koja kpo3 byueT pobuja of
apywTsa. [Ipyraunjun, n nerutumat, ctas rnacuo bu ga
ynpaso 306or cBe Makbux byLleTCKUx cpefcTaBa My3ej
Tpeba pa pa3Mmulsba 0 yK/byuMBarby nocetunaua y
CBOje NporpaMe 1 cBOjy AenaTHOCT.

However, the boundaries between entertainment and
education in museums are slowly disappearing. True,
they disappearinthe life itself since science has come
to the conclusion that it is far easier to learn while
having fun. The number of publications and articles
on the museums and heritage in general is growing
significantly; they examine the situation of heritage
in society, management models, ways of presenting
their impact on the economy and development ... As
one of the best examples of good practice and power
of heritage and museums to transform the region,
one can mention the museum in Bilbao. Very quickly,
this process got the name - "Bilbao” effect - mean-
ing a complete economic and financial transforma-
tion of the city thanks to the opening of the museum
of global influence. This confirmed the arguments
of those who promoted the possibilities of economic
prospects and the museums’ impact.

An object, exhibit or artefact is no longer the cen-
tre around which all museum philosophy revolves.
Nowadays, “His Majesty - The Visitor” is in the focus
of all museum plans and activities. This, of course,
does not mean that the only important thing is that
a visitor buys a ticket while the museum does not of-
fer anything new, specific or special. This “special” is
no longer exhibit itself, but the whole story about it
and the way in which the story is told. And even that
is not enough. It is an imperative that the museum
should involve visitors, provoke them, put inspiring
questions, affect the environment in which it oper-
ates, and even take an ideological attitude. And all
this with tiny funds that it receives through the state
budget. A different, but legitimate attitude would be
that the museums need to think about involving visi-
tors into their programs and activities because of de-
clining budgetary resources.



Bopko 3uMoruh, Konavap us cena Kpywuuue
Borko Zimonji¢, pastry cook from village Kruscica
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KOJIAYAP / PASTRY COOK

Konauap ce baBu u3papoM cnatkmx Konaya ykpatile-
HWX pa3HObOjHMM LuapaMa, ManuMm orfeganuma u
npurogHuM cnvymuama. ObnukoBaHe Kao cpua,
nanyyuue, topbuue, kyhuue, korbuhu, avumnpepcke
Koslaye roKnakbajy poauTe/bM  OEeUM M MOMUM
LeBojkaMa Ha ceockuM Bawapuma. Op wehepHor
cvpyna Konadyapwu npaBe U cnaTtke NyauLe U CBUNEHe
bomboHe.

Pastry-cook makes sweet cookies decorated with
diverse line and patterns, little mirrors or inserted
images. Licider hearts are similar to ginger breads.
They are shaped as hearts, small slippers, bags,
houses, horses. Licider hearts are common present
of parents to the children or boys to the girls on the
village fairs. By using sugar syrup pastry-makers
produce sweet pipes and silky bonbons.



OBo nuumpepcko cpue je bopko 3umoruh, konavap
n3 Kpywunue, naBHe 1959. rogmHe Ha NeTpoBAAHCKOM
Bawapy y CwuporojHy noknoHWO [EeBOjuM Kojoj ce
yaBapao. Bupa Jlazosuh My je Beh wcTe roguHe
noctana xexa. 2009. roamHe nNpocnasuamn cy “'3natHy
csapby’” y npucycTBy Tpoje Lele, NETOPO YHy4Yagu M
TPUW NpayHyka.
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Borko Zimoniji¢, a pastry cook from Kruscica gave this
leceder heart to the girl whom he wooed at St. Peter
Day’s Fair in Sirogojno back in 1959. The same year,
Vida Lazovi¢ became his wife. In 2009, they celebrated
the “"Golden Wedding™ in the presence of three chil-
dren, five grandchildren and three great-grandchil-
dren.



Kako ron 6uno, jacHo je fa My3ej BULLe HWje XpaM,
MEeCTO Y KOjeM Ce caMo M3y4yaBajy 0CTalu NpoLUIoCTH,
y KOjeM KycToCW npoBofe BpeMe [afieko 0f 04ujy
jaBHoCTWM npoyvaBajyfin ,cBoje” 36upke. Ha nu cy
My3eju, nak, nocTanu WHCTUTYyLMje Koje u3nase u3
CBOjUX HEBULbMBUX FPaHMLLA U OKBUPA, UHCTUTYLMje
Koje Bac WHCMUpULLY, NpoBOLMpajy M Tepajy Ha
pasMuLLbakbe, Koje KOpUCTE pas3fnyunTe CTBapHe Uan
OUruTanHe Mofesne Kako 6u ,0kuMBenu” NpoLwaocT u
TpaHCMnopTOBaan Bac Kpo3 BPEME U HaTepase 4ay ToM
nyToBakby 3acTaHeTe W pa3MucivTe o cebu u cBoM
OKpY>Kehby, 0CTaje la camu npoLetbyjeTe.

Anyway, it is clear that the museum is no longer a
temple, a place where only remnants of the past are
studied, a place in which curators spend their time
away from the public eye examining “their” collec-
tions. It is up to you to judge whether the museums
have become institutions that emerge from their in-
visible borders and frames, that inspire, provoke and
force you to think, institutions that use different real
or digital models to “revive” the past and transport
you through time forcing you to stop in this journey
and think about yourselves and your environment.



BALUTUHA HA PAD®Y
BALU:TU:HA (Ha) PADY
BALLUAP BALUTUHE

Nme ,BawwTnHa Ha pady” ocMuwsbero je 2010.rogmHe
kapa je LeHTap 3a My3eonorujy u xeputonorujy
®unozodckor dakynteta y beorpagy nokpeHyo
npojekaT Bawap bawTunHe. Y npojekaT cy ce ykibyuuse
My3ejcke WHCTUTYumnje jyro3anagHe Cpbuje TokoMm
HapenHe ABe roguHe. Pesyntatn cy bunm mysejcka
Mpexa objenonrbeHa oKo upaeje nuuHor HacneRa,
webnoptan npojekta n nybnukaunja ,Hosu nornenn
Ha Hacnefje: Moje TajHo 6naro”.

Mysej Ha oTBopeHoMm ,Ctapo ceno” y CuporojHy, kao
jenaH on uHuumjatopa Bawapa bawTtuHe, nokpehe
n npojekat baw:Ttu:Ha (Ha) pady umja ce cTpykTypa
He MOXe oKapakTepucaTh HW Kao m3noxba, HU Kao
nybnukauunja, WHCTanaumnja, pe3vpeHuumja, KoHUenT
oxuerbeHe wctopuje (living history) unu mysejcka
Mpexa, HW Kao nnatdopma 3a carnefaBarbe ofHOCA
nojefmMHala, opraHusaumja WU WHCTUTYyUMWja npeMa
Hacnefy. Baw:Tu:Ha (Ha) pady je Hajnpe ekcnepuMeHT,
BULLEC/IOjJHU [OMNPUMHOC pacBeT/baBaky AuSiemMa U
nebata Kojuma y nocnepre BpeMe noceehyjemMo
naHby: KynTypa Ha TPXXULUTY, UANY OBOM CNeluPUYHOM
Cryyajy oflHOC KyNnTypHor Hacnefa n TpxuwTa.

HERITAGE (in a) SUPERMARKET
Exactly:You:0n (the) Shelf'
HERITY FAIR

The name Heritage (in a) Supermarket was chosen
in 2010, when the Centre for Museology and Heri-
tage studies of the Faculty of Philosophy in Belgrade
launched the project Herity Fair. Over the next two
years, museum institutions of south-western Serbia
joined the project. The results comprised a museum
network, unified around the idea of personal heri-
tage, web portal of the project and the publication
“New Perspectives in Heritage: My secret treasure”.
The Open-air Museum “0Old Village” in Sirogojno, as
one of the initiators of Herity Fair, started the proj-
ect Heritage (in a) Supermarket (Exactly:You:0n (the)
Shelf) whose structure cannot be characterized as an
exhibition, nor as publication, installation, residence,
the concept of living history, museum network or a
platform for understanding relationships of individu-
als, organizations and institutions towards heritage.
Heritage (in a) Supermarket is above all an experi-
ment, a multilayer contribution to shedding light on
dilemmas and debates that we lately pay attention to:
culture in the market, or in this specific case, the re-
lationship of cultural heritage and the market.

1 In Serbian, the word bastina (heritage), when broken into
syllables, can be seen as three separate words bas - ex-
actly, ti - you, na - on



Wrpa peun Huje, HapaBHO, chny4yajHa. TokoMm
pasBujatba KOHLeMNTa MOLUAM CMO Of MpeTrnocTaBke
pa (kyntypHa) balwTuHa Kao Leo CBeykynHe KynType
HWje caMa no cebun Ha TPXKULITY KynType. YKonaunko ce
OHa He MoXe 4YyaecHo npeobpasnTu y ,nponssog”, To
3HauM Aa TOM Mpouecy HefocTajy sbyan. Moxemo mx
oBfle U cafia Ha3BaTu npodecuoHanuuma y obnactm
3aWwTuTe, NpeseHTaunje U UHTeprnpeTaunje Hacneha.
Y ToM je cmucny Baw Tu Ha Pady ynyheHo muma.
[obpo nutarbe Ha oBoM MecTy buno 6u: Ko cy To
OHn?” Kako cmo Beh aHanusmpanu npouec Koju
je okapakaTepucaH Kao [JeMokpaTusauuja Myseja
M TymMauyera ballTuHe [OBeo je LO MAeje [a CBU
Mory butn bawTuHUuKM. Y TOM CMWUAy, NuTarba Koja
noctassba npojekat baw:Tu:Ha (Ha) pady ogHoce ce
Ha CBe: Ha OHe Koju 3Hajy Aa cy npodecuoHanym, Ha
OHe Koju ce Tako ocehajy, Ha oHe Koju cy amaTepu a
Bepyjy Aa cy Hajbosbu npodecuoHanuym, Ha oHe Koje
Bepyjy 4a cy npodecroHanLm a noLmju Cy oL, Hajropux
amaTepa, Kao 1 Ha OHe Koju ce HMKako He ocehajy no

TOM NUTakby.
Baw:tn:Ha (Ha) pady je koHumMnupaHa Kpo3 [Ba
CynpoTCTaB/beHa CerMeHTa KOju 3ajeflHO YMHe

uenuHy. MpBu feo je npouecHu n nepdopMaTUBHU
W nofasu of, KpeupaHor imka Kome Cy OCMULLIbeHe
6a3nyHe ocobuHe kapakTepa. [Tocao kyctoca My3eja
cacTojao y GopMuparsy ncmuxosiornje Tuna JANYHOCTM
Koju y npuBaTHO Hacnefje pobuja KynTypHo pobpo
M .xBaTa ce y KkowrTay" ca nojMoM Hacnehjusara y
HajlwmpeM cMucay. HaunHe Ha Koju Nuk ycnesa uam
He ycrmeBa [a pa3rpaHWyun NMYHO of onwTer fobpa,
HamnpaBu pasnuky uamelly npasa u obaBesa, pasyme
noJioXaj 0A4roBOPHOCTM Y cUcTeMy HacsiefjuBara Kpo3
cBakofHeBHe urpokase (role-play) v nHtepnpetaumje
y npsoM u TpeheM nuLy OXWB/baBa CapagHuK

The word game (in Serbian language), of course, is
not accidental. During the concept development, we
started from the assumption that (cultural) heritage,
as part of culture in general, is not itself in the cul-
ture market. If it cannot be transformed into a “prod-
uct” miraculously, this means that the process lacks
people. Here and now we can call them profession-
als in the field of protection, presentation and inter-
pretation of heritage. In that sense, Heritage (in a)
Supermarket (Exactly:You:0n (the) Shelf) addresses
them. A good question at this point would be: "Who
are They?” As we have already analyzed, the process
that had been defined as democratization of muse-
ums and heritage interpretation, led to the idea that
anyone can be an heir. In that sense, the questions
posed by the project Exactly:You:0n (the) Shelf relate
to all those who know they are professionals, those
who feel that way, those who are amateurs and be-
lieve they are the best professionals, those who be-
lieve that they are professionals and are worse than
the worst amateurs, as well as to those who are indif-
ferent regarding this issue.

Heritage (in a) Supermarket (Exactly:You:On (the)
Shelf] is conceived through two opposing segments
which together form a whole. The first part is based
on the process and performance and starts with an
avatar with basic character traits designed. Cura-
tor of the museum was responsible for creation of
psychological character of a person who inherited
the house defined as cultural heritage and “comes
to grips” with the notion of inheritance in its broad-
est sense. The ways in which the character succeeds
or fails to distinguish the personal from the common
good, the difference between rights and obligations,
the way she understands the position of responsibility



Ha nMpojeKTy W npujaTesb My3eja Koju pasyme
CynpoTcTaB/beHe nosuuuje u pauneme. Kpeupanu
MK penpeseHTyje npodun BeoMa 4YecTor Twna
nocetmoua Myseja Ha oTBopeHom ,Crtapo ceno” y
Cu1porojHy Koju cy HEKPUTUYKM HACTPOjeHU Y KOpPUCT
nheannsoBaHe caMKe NPOLLSIOCTU U XKMBOTA Y CEOCKO]
cpeamHn Ha npenasy m3 XIX y XX Bek. Ta cnuka
BEOMa YecTo nofpasyMeBa HoCTasrnyHe dnockyne
KakBe Cy: JbyAu Cy Hekaga Lafieko 34paBuje XUBEIu
W XpaHWnu ce, BUAM QyroBeYHWjW, MoLUTOBaNM peg,
umanu ocehaj Mopana u xujepapxuje... JInk Kkoju
LOXUBSbaBa“ Mpef o4yvMMa nocetuola Hema ynory na
nebaTyje ca noceTvouMMa 0 OBUM CTaBOBMMA HUTU
[a VX pasyBepaBa. Ynora svka je Aa KOHTUHYMpaHO
OCMULLU/baBa YHYTPALHOCT jefjHe MOJSIOBUMHE [aBHe
kyhe pomahuHcTBa W npunarofjaBa je COMCTBEHUM
notpebama y CBaKOLHEBHOM >KMBOTY WM CBEYaHUM
TPeHyLuMa, anu Kpo3 BU3ypy CaBpPEMEHOr TPeHyTKa.
Kpos apanTaLmjy npocTopa MK pearyje Ha KOMeHTape
nocetunaua, npubnuxasa ce wWAM ypasbaBa Of
COMCTBEHE BW3MWje WAM ayTEeHTUYHOr W3rnena,
dyHKUMja 1 obpa3aLa noHalwakra. VictoBpemeHo Boau
JINYHU [LHEBHWUK KAo CBEAOYAHCTBO O CBOM >XMBOTY
y ToM GAyuaHOM CUMynakpyMmy, anav U CBakOQHEBHO
eBaJyvpa CorncTBeHe CTaBOBE 1 CTaBOBe MoceTunaLa.
Lleo KkoHLENT 3aMULL/beH je Kao AupekTaH cynap
BPEAHOCHUX CMUCTEMA MPOLUMOCTM M CafaLlHOCTU U
npencnuTMBakba rpaHulia KoMrnpoMuca U rpaHuua
.TproBarba .

in the system of inheritance through daily role-plays
and interpretations in the first and third person are
revived by a project associate and a friend of the mu-
seum who understands the opposing positions and
dilemmas. The created figure represents a profile
of a very frequent type of the visitor in the Open air
Museum “0ld Village” in Sirogojno who is uncritically
inclined in favour of an idealized image of the past
and everyday life in rural areas at the turn of the XX
century. This image often involves nostalgic phrases
such are: people once used to live and eat far health-
ier, they lived longer, respected some “given” order,
had a sense of morality and hierarchy... The figure
that “comes alive” in front of the eyes of the visitors
has no role to debate with them on these attitudes
or to reassure them. The Character’s role is to con-
tinuously arrange the interior of one half of the main
house within the household and adapt it to her needs
in everyday life or festive moments, but through the
perspective of the contemporary moment. Through
adaptation of the space, the character reacts to com-
ments of visitors, approaching or moving away from
her own vision or authentic appearance, functions
and behaviour patterns. At the same time, she keeps
a personal diary as a testimony of her life in this fluid
simulacrum, and daily evaluates her own views and
visitors” attitudes. The whole concept was conceived
as a direct collision of value systems of the past and
present, reviewing the limits of compromise and lim-
its of “trading”.



PapeHko Tewwuh, rpHyap us cena 3nakyce
Radenko Tesi¢, potter from village Zlakusa

'PHYAP / POTTER

[pPHYapCTBO Kao JOMYHCKO 3aHWMakbe NosbonpuBpes, -
HOI CTaHOBHMLUTBA NpefAcTaB/ba 3aHATCKY BeLUTUHY
06/1MKOBaHba MNoCyAa 0, MeLlaBUHE MNHE U YCUTHEHOT
kaMeHa. lNpefMeTn 0bAMKoBaHM Ha py4yHOM KoJly ce,
mocJie cyllerba, MeKky Ha 0TBOPEHOj BaTpW.

Y ceny 3nakycu oBaj 3aHaT je O4yBaH, a 3eMJSbaHu
JIOHUM, MPXY/be W Lpenysbe KOpUCTe ce M gaHac 3a
npunpeMatbe 3paBe XpaHe.

Pottery is an additional occupation in agriculture ar-
eas. It is the skill of shaping the dishes from mixture
of clay and powdered stone. Shaped on the hand pot-
tery wheel the dried dishes are burned in the open
fire.

This craft is preserved in village Zlakusa. The earth
pots, plates, cruses, pans are used even today for
preparation of quite healthy food.



eTHorpadcka 36upka / etnographical collection
MHBeHTapHu 6poj / inventory number: 1044

Oa TecTnja KopuwheHa je y NPOCKOMUANjU, CEBEPHOM
Leny ontapckor npocTopa, upkse CBeTux anocTtona
MeTpa v Maena y CuporojHy. Mpeko 50 rogmHa, cee fo
1988.ronnHe, cBelWTEHMLM M3 YyBeHe no3e CMuibaHmha
cy, npunpemajyhn yacHe gapose 3a npuyewha, puty-
asiHo Npanu pyke BOLOM U3 0BE TeCTuje.

5 4.963.254.99*

This jug was used in the prothesis, the northern part
of the altar area of the Holy Apostles Peter and Paul
church in Sirogojno. For over 50 years, until 1988,
priests from the famous lineage Smiljani¢ ritually
washed their hands with water from this jug while
they were preparing honorable gifts for communion.



[pyrn peo ekcnepuMeHTa CMeLlTEH je Yy My3ejcky
NpoAAaBHMLY pensvka NpousBoja CTapux 3aHaTa U
3aHMMaka M CcyBeHupa. Y KNacMYHOM MponajHOM
aMbujeHTy WM3NOXEHO je ocaM KnacuyHux bHenumx
My3ejCKMX BUTPMHA Ha Koje Cy MocaBrbeHe CTakJieHe
KyTuje. Y HWMa ce Hanasu ocam npepmera U3
eTHorpadcke 3bupke Myseja. [lpegmeTte npatu
JlereHfia Koja ra cMeLUTa y UCTOPUjCKU KOHTEKCT 3aHaTa
WU 3aHMMakba nepcoHanusoBaH doTorpadujom
npousBofjaya, Owuorpadwmja camor npepmeTa wu
UCTaKHYT MHBEHTapHW 6poj. [logaTtak Koju,.cMeTa ", uiu
ce nak, y 3aBUCHOCTM Of yria nocMatparba, CacBuM
NPUPOLHO yknana y aMbujeHT My3ejcke npofaBHULLe,
jecTe nctakHyTa xunepbonucaHa TpXXuLLHa BPeLHOCT
My3ejckor npefMeTa OfIMYEHa Yy roTOBO HafpeasHoj
uexu. Kako je oHa faneko Beha ofi CAMYHUX NN UCTUX
npenMeTa Koju ce Mory KynuTu Uy camoj MpoAaBHULM,
Yak acTpoHoMcKa, OTBapa Ce nuTarbe BPELHOCTU U
LleHe: fa v BpeHOCT KopecnoHaupa ca ueHoM? [la
AN UCTopujaT npenMeTa urpa ynory y onpefuBarby
BpenHoctn? a nu npucycteo buorpaduje npegmMeTa
nonuxe BPeLHOCT U Kako MOXe yTuuaTh Ha ueHy? [la
SN KONEKTUBHO M WMHCTWUTYLMOHANM30BaHo Hacnefje
NpOoLEHUBO UK HEMPOLEHWBO?

The second part of the experiment is located in the
Museum shop of replica of the traditional crafts and
occupations products and souvenirs. In the classical
sales ambience, there are eight white museum show-
cases exposed with the glass boxes set on them. They
contain eight items from the Museum ethnographic
collection. The items come with the legend that plac-
es them into historical context of the craft or profes-
sion and are personalized by photos of manufactur-
ers, biography of the object, along with the inventory
number. The appendix that “distracts”, or, depending
on the angle of observation, quite naturally fits into
the ambience of the Museum store, is a distinctive
hyperbolized market value of the museum object giv-
en in an almost surreal price. As it is far higher than
similar oridenticalitems that can be purchased in the
store, even “astronomical”, there opens a question of
values and prices: Does the value correspond to the
price? Does the object’s history play a role in deter-
mining its value? Does the presence of biography of
the item raise the value and how can it influence the
price? Can the collective and institutionalized heri-
tage value be estimated or is it priceless?



Baw:tn:Ha(Ha) padynocrasmbamMHoranutarba. [nTatsa
Ha Koja HWje NaKo NPeLn3HO OATOBOPUTU U Ha KOje HU
3BaHWYHM YyBapW HeMajy jelIHOCTaBHe HU ycarnalleHe
ogroeope. baw:Tu:Ha (Ha) pady npewncnutyje ofHoc
nojefvHLA W KONEeKTUBHOI [0roBopa OJIMYEHOr Y
Hacnehy, Kao 1 cuTyalmjy y Kojoj ce oBa LiBa JOLUPY]Y.
McnuTyje ogHOC ennTn3oBaHor 1 AeMOKpaTU30BaHor
npuctyna. BaxHo je nctahun pa Baw:tu:Ha (Ha) pady
Kao eKcnepuMeHT He Hyam oprosope. OHa npoBoLMpa
fa/be pasMULL/batbe Ha MOCTaB/beHY TeMy Kao W
npoMuLLIbatbe MNOTEHUMjanHUX rpaHuua. Wcnutyje
aKkTepe, MocTaB/ba NUTakbe Mellaka AWCLMNIMHA,
Hayke W YMEeTHOCTW, WMHCTanauuje u eTHorpadckor
Hacnefja, XvBe peun u BM3yenHor yTucka, aebaty
M HEeHO OACYCTBO, WAeanusauujy, HocTanrujy u
€MOTUBHOCT HacnpaM objektuBusaunje. KoHauHo
Baw:tn:Ha (Ha) pady npeucnutyje ynory cucrema
obpa3oBatba HEOMXOLHOT 3@ My3ejCcKy KOMYHUKaLM]y,
WwTa cy TOo nefarowke W efykaTUBHe My3ejcke
MeTOL0MorMje U HKUXoB cMucao. MocTaBrba NUTake
[a Ny, WTa 1 Kako noceTunal, Tpeba fa yuum of My3eja
W ha Nn je y peanHocTM W npakcu Moryh Mopen
obocTpaHor yyersa? KoHauHo, Bawr:tu:Ha (Ha) pady
noctaB/ba M NMWTakbe WTA je AaHac 3anpasBo KycToc?
Kako n 3a kora pagm? W konvko je gpywTBy BpefHa
Herosa npodecuja? KoHayHo, KofMKa je peanHa LeHa
FbEroBOr paja Ha TPXWWTY KynType, Ha TPXMULITY
reHepanHo? Jep, ceTuMmo ce, ..CBe je Ha npogajy”!

op Hukona Kpctosuh,
ncTopmMyap yMeTHOCTH

Heritage (in a) Supermarket (Exactly:You:On (the)
Shelf] raises many questions. Questions that are not
easy to be answered and those that the official guard-
ians cannot agree about nor provide simple answers.
Heritage (in a) Supermarket examines the relation-
ship of an individual and the collective agreement
embodied in heritage, as well as the situation where
these two meet. It examines the relationship of elite
and democratic approach. It is important to point out
that Heritage (in a) Supermarket as an experiment
offers no answers. It provokes further thinking on
the set topic and considering potential boundaries. It
studies the actors, addresses mixture of disciplines,
science and art, installation and ethnographic heri-
tage, living word and visual impact, debate and its
absence, idealization, nostalgia and emotion versus
objectification. Finally, Heritage (in a) Supermarket
examines the role of the education system that is
necessary for the museum communication, specu-
lates about the pedagogical and educational museum
methodologies and their meaning. It asks whether a
visitor should learn from the museum, what and in
what way, and whether the model of mutual learn-
ing is possible in reality and practice. And, lastly,
Exactly:You:0On (the) Shelf raises the question of a
modern curator. How does he work and for whom?
And how much is his profession worth for the soci-
ety? Finally, what is the real price of his work at the
culture market and the market in general? Yet finally,
let us recall that “everything is for sale!”

dr Nikola Krstovic,
art historian
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MK: First of all, lvona, how did you get the idea of
adapting a house, a cultural asset, to yourself and

your needs?

odakle uopste ideja da jednu kuéu,
kulturno dobro, prilagodite sebi i svojim potrebama?

MK: Najpre, Ivona
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MK: Resili ste da ne reno-
virate objekat, kako biste
bili, kako rekoste, Sto
bliskiji korenima?

MK: You decided not to renovate the building
in order to stay, as you said, as close to the
roots as possible?

MK: But, water and electricity dramatically change
the traditional way of life?

MK: Ali, voda i struja dramati¢no menjaju nacin tradi-
cionalnog Zivota?

MK: You've already turned one part of the kitchen/
house into a small corner for pleasure and leisure?
MK: Jedan deo kuhinje/kuce pretvorili ste u pravi
mali kutak za uzivanje i dokolicu?

MK: Since you spend the
summer months here and
slowly adapt the house to
your own modern needs, do
you ask experts for advice,
instructions?

MK: S obzirom da letnje mesece provodite
ovde i da prilagodavate polako kuéu sopst-
venim savremenim potrebama, da li pozi-
vate strucnjake za savete, instrukcije?




I: Pa, ne... Mislim da se viSe radi o osecaju, vaSem

dozivljaju da pripadate nekoj celini, nekakvom
nasledu, nekakvoj vecoj kulturi... Mislim da nosim to
znanje u sebi, taj osecaj odgovornosti i duznosti. A,
iskreno, privatno naslede je privatna stvar, zar ne?
Ono Sto se ja trudim je da ga oplemenim, osavre-
menim, osvezim i ocuvam...

|: Kako da ne! Slava je joS jedan vazan trenutak za
moju porodicu, dan u kojim se povezujemo sa pre-
cima. Ja, dodusSe, nisam bog zna kako religiozna za
razliku od mog supruga. Zvezde su mu se, valjda,
tako poslagale... Moja Zivotna stremljenja nekako
viSe naginju lepoti i umetnosti zivljenja, spoajanju
tradicionalnog i modernog... | sinovljev rodendan im
isti znacaj za nas. On dolazi ovde sa svojom devojkom,
pravimo rostilj, druzimo se, onda oni odlaze...

|: Za mene je, kako rekoh, slava vise
trenutak kada se okupljamo, sjed-
injuiemo kao porodica... NesSto
kao americki Dan zahvalnosti.
Mom suprugu je to vazno zbog
negovanja tradicije i konti-
nuiteta. A Sto se tice samog
obelezavanja, patoje klasika:
slavski kolac, zZito, ove godine
post, riba, salata, kolaci...

[: Well, no ... | think it's more about the feeling, the
personal sense of belonging to a whole, a kind of her-
itage and wider culture ... | think | carry that knowl-
edge inside, that sense of responsibility and duty.
And, frankly speaking, private heritage is a private
matter, isn’t it? What I'm trying is to enrich and mod-
ernize it, to refresh and preserve ...

I: Yeah, right! The Family Saint’s celebration is an-
other important moment for my family, the day in
which we relate to our ancestors. However, | am not
that religious, unlike my husband. That's in his na-
ture..., | guess. My personal aspirations are somehow
more inclined to beauty and art of living, combining
traditional and modern ... And our son’s birthday has
the same significance for us. He comes here with his
girlfriend, we make barbecue, hang around, and then
they leave...

I: For me, as | said, that day is the moment
when we come together, united as a fam-
ily ... Something like American Thanks-
giving Day. It is important for my hus-
band for fostering the tradition and
] continuity. As for the celebration itself,
this is classic: the feast bread, grain,
this year it is in the time of fasting, so
we have fish, salads, cakes ...
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MK: When you mention harmony with nature, could
you clarify that relationship a little closer? Maybe you
MK: Kad veé pominjete saglasje sa prirodom moZete  could provide us with some advice?
li malo da nam pojasnite taj odnos? Mozda date neki
savet?

MK: And finally, to end your wonderful and unique
MK: | konacno, za kraj vase predivne i jedinstvene  story, how do you build new relationships with neigh-
price, kako gradite nove odnose sa komsSijama, bours, local residents? How is it going with the local
mestanima? Kako ide sa ovdasnjim ljudima? people?






BALUTUHA
HA PA®Y

BawTuHa npe pada
unu pa¢ npe 6awTuHe?

3aHaT je cneumjanHo M3yyeHa, ycaBplUeHa TexHMKa
n3pane npenMeTa pykom Un NpUMUTUBHUM anaToM.
Telwko je yTBpAMTM Kaja cy ce MNOjeAMHU 3aHaTu
nojaBmiaM Ha HaweM nofdHebsby. Y TpaguUMOHaNHO]
kyntypu Cpba 3aHaTCTBO Ce BeKOBMMA HeroBaso
W pa3Bujano, of HeonuTa nNa [0 JaHac. Y cpnckoj
CpefltbeBEKOBHO] ApXaBW 3aHaTu cy bunu Beoma
pa3BuWjeHW, HAPOUNUTO MO CeNnMa.

“Tako, Ha npuanky, oHo Mano nonuca u3 XIV Beka
nokasyje HaM pa3roBeTHO Aa Cy Ce Mo cenmMma u
OHOa Haxogwunu Majctopu. Hawum rnaBHW uM3BOpU
3a no3HaBarbe YHyTpalwmer cramwa XIV Beka...
nocBefoYaBajy Aa je CTapo 3akoHOAABCTBO AaBasio
M3BECHY 3aLUTWUTY PafMHOCTU Mo cenmma...”

CtojaH Hoakosuh,
“Ceno”, beorpag, 1965:58-59

HERITAGE
ON THE SHELF

Heritage before the shelf
or the shelf before heritage?

A craft is specially trained and perfected technique
of making objects by hand or using primitive tools.
It is difficult to determine when certain crafts ap-
peared in our area. In the traditional culture of Serbs,
trades have been nurtured and developed for centu-
ries - from the Neolithic period to the present. In the
Serbian medieval state, crafts were highly developed,
especially in villages.

“Thus, these few documents from the fourteenth
century show us clearly that, even then, masters were
found in the villages. Our main sources of knowledge
of the internal conditions of the fourteenth century ...
witness that the old legislation gave some protection
to the industries in villages ...”

Stojan Novakovic,
“Selo”, Belgrade, 1965: 58-59



3aHatu cy ce pa3sunu n3 gomahe pagunHoctu. Mopes
CTOYapcTBa WM 3eM/bopafibe, OHU CY Y MPOLUIOCTM
MManu ynory oLp>XXMBOCTU MOPOAMLE U 3ajefHuLe
yonwTe. [lpou3Boau Tkasba, NneTus/ba, Koprapa,
rpHYapa, kayapa, koBayva UTa. kopuwheHu cy y cBakom
nomahunctBy. Papgehun y cBojum kyhama, Hajnpe
3a notpebe concTBeHor pAoMahuWHCTBA, CRpETHM
nojefMHLM Cy Ce TOJIMKO WM3BELUTUAM Aa Cy rnocTanu
Hafaneko Mo3HaTU MajcTopu. TaneHaT M WCKYCTBO,
Kao M KpeaTUBHOCT W WMHOBATUBHOCT CYy MOjeAUHUM
3aHaTnvjaMa fanu BelUTMHY fa “LWTo 04M BUAE, TO pyKe
n Hanpage”. YuTaBa cena cy ce 6aBuna nojeAnHUM
3aHaTUMa 0 YeMy CBefloue 1 Ha3uem MecTa: LLtuTtapw,
Konapu, KoBayu... 3Hatbe ce npeHocusio ca oua Ha
CUHa, a HEPETKO Ce YUYnIo 1 of sbyam koju cy Beh bunu
no3HaTu Kao fobpu MajcTopum.

“U moj oTau ce baBuo 3aHaToM, aja of 1942. rogmHe
Kaja caM 3aBpLumno wkony... OTau je Hayumo of oua,
a OH KO 3Ha of Kora... Ja gefly HMcCaM 3anamTuo,
norunyo je y paty 1918. rogune...”

Mwunan Caswuh (1930.),
rpHuap n3s 3nakyce

3aHati cy 0bMYHO 3acHOBaHM Ha TPaAULMOHANHUM
3HatbMMa W TexHosorujama. Y no4yetky Cy CeocCKM
3aHaTU UManu cneunduUHy, jeLHOCTaBHY TEXHOJIOT W]y,
anu cy ce BpeMeHoM YycaBpuwaBsanu. OcobeHocT
3aHaTta 6una je ynotpeba npuponHux MmaTepujana y
npouecy npoussofrbe (ApBO, KOXa, FNWHa, CTako,
TekcTun, Metan uta.). OHu cy ce yBek passujanu y
cKkJslafly ca CBOjMM NMPUPOLHUM OKpY>KeHeM, KopucTehu
noctojehe pecypce. lMojeanHn Majctopu noyenu cy

Crafts have evolved from domestic industries. In ad-
dition to livestock and agriculture, in the past, trades
had the role of viability of the family and the commu-
nity in general. Products of weavers, knitters, basket
makers, potters, cask-makers, blacksmiths etc, were
used in every household. Working at home, primarily
for purposes of their own households, the skilful in-
dividuals were so good that they became well-known
masters. Talent and experience, as well as creativity
and innovation gave such skills to individual artisans
that they were able “to make by hands everything that
eyes see”. The entire villages were into certain crafts
as evidenced by their names: étitari, Kolari, Kovaci...
The skill and knowledge were conveyed from father
to son, and often taught by people who were known
as good masters.

“My father was also a craftsman, and me, too,
ever since 1942, when | finished school... My fa-
ther learned from his father, and he was taught,
who knows by whom ... | do not remember my
grandfather; he was killed in the warin 1918..."

Milan Savi¢ (1930],
a potter from Zlakusa

Crafts are usually based on traditional knowledge
and technologies. In the beginning, rural crafts had
specific, simple technology, but over the time, they
have been improved. The trades were distinctive for
the use of natural materials in the production process
(wood, leather, clay, glass, textiles, metal, etc). They
have always been developed in line with their natu-
ral surroundings, using the existing resources. Some



Papojko NMonosuh, koBay u3 cena Kpywuuua
Radojko Popovi¢, blacksmith from village Kruscica

KoBauku 3aHaT je cTap KOJAMKO U 3eM/bopasHba.

Ha BaTpu Kojy pacnupyjy MexoBu, y3 noMoh uekuha u
HakoBHba, KOBa4M u3pahyjy paoHuKe, MOTUKe, CEKMPE,
cprnoBe, bakpaue, HoxeBe, kieneTyLle, bpaBe, pese,
LUINopeTe, NMOTKOBULLE 3@ KOHE 1 BOJIOBE.

KoBaun cy bunun HajbpojHMje 3aHaTAMje y CPMcKoj
CpefH0BEKOBHO] fpXKaBy.

KOBAY / BLACKSMITH

Farriery is as old as the agriculture itself.
Blacksmiths are producing ploughshares, hoes, axes,
sickles, kettles, knives, bells, locks, bolts, cookers,
horseshoes for horses and oxen, using hammer and
anvil on the fire fanned by bellows.

Blacksmiths were the most numerous

tradesfolk in the Serbian medieval state. is as old as
the agriculture itself.



OBa kJfeneTylwa HacTana je y KOBauykoj paguoHULM
Papojka Monosuha n3 BpekoBa HenocpegHo npep, Il
cBeTcku paT. OHa je buna jegHa op npBmx nopyLbuHa
MJ1aflor KoBaya Koju ce Tek BpaTMO ca 'M3ydaBatrba
3aHaTa kKkop Majctopa Cpehka Mwunowesuha vy
LLlapeHunky. Hapyuunay je buo yrnefHu cesbak U
BNacHWK Benukor ctaga ca Jbybarsa.

eTHorpadcka 36upka / etnographical collection
MHBEeHTapHK Bpoj / inventory number: 892

B 2.644.287,11*

This cowbell was made in the blacksmith’s shop of
Radojko Popovi¢ from Brekovo immediately before
World War Il. It was one of the first orders that a young
blacksmith received just after he returned from the
craft “study” with master Srec¢ko Milosevic¢ in Sarenik.
The buyer was a prominent farmer and owner of a
large herd from the village of Ljubanje.



pa3MeHy WM npofajy CBOjUX Mpou3Bofa W Ha Taj
HaYMH EKOHOMCKW OfBOjWAM 3aHaTCTBO of [fLomahe
paguHocTu. [lpon3sBoau 3aHaTcke uM3pafe nocranu
Cy BEOMa TPaXeHW Ma cy novese Aa ce nojaBbyjy u
Ceocke 3aHaTCKe paAuoHuLe. HbmxoBa npomsBoftba
noHocuna je Befy MaTepujanHy KOPWUCT of Lpyrux
3aHMMakba.

“Otau ce camo Tum 6aBuo, nosbonpuepeaa je 6una
Mana, UHTeH3MBHO ce pagno caMo 3aHaT... OBo je
Buno cupomallHo ceno, 3anafHo, Jiolla 3emsba,
Manu nocefu... 3ato ce baBwuno rpaHyapujoMm.
[o 1941. roguHe paguna je ceaka 2-3 kyha... Of
3aHaTa HuKaga HucMo ornagHenu. Osako, gamo 1
JloHal, a Taj WTo Kynyje ra 2 nyTa HanyHu XXUTOM,
M3pyyn y Halla Kona u 3afpXu foHal. Toaunko T
ce Tafa fobujano 3a 1o.”

Mwunan Caswuh (1930.),
rpHYap u3 3nakyce

[dapoButn nojeguHum 3natmbopckux cena basunu
Cy Ce pasHOBPCHMM 3aHaTMMa M 3aHUMakMMa Aa
By 3ap0BOSBUIN OCHOBHE XMBOTHe notpebe. [MowTo
yutaB Kpaj obunyje pasnuuMTMM BpcTama fApBeTa
(6op, jena, cMmpeka, xpact, byksa, jaceH, jaBop,
6pect, 6pesa, necka), werosa npuMeHa je buna
MHOrocTpyKka. Belw T HenmMapu cy of fpBeTa rpaguiu
kyhe 3a cTaHoBake W npatehe npuBpepHe objexTe.
Hajsehwn geo nokyhctBa - nocyne 3a npunpemMarse u
uyBarbe XpaHe, NosbOMNPUBPESHE anaTke, CPeLCTBa 3a
TpaHcnopT pobe M NyTHMKA NpaBusie cy ApBoAESbe U
apsopesbapw, kayapw, Konapu, Koprnapu v 4yTypaLiu.
Pa3BujeHun cy 6unmn 1 3aHaTtn Koju ce baBe npepagom
rNWHe, TeKkCTUNa, KoXe W MeTana: [pHYapcTBo,
Tep3unyk, abaywnyk, onaH4yapcku, KOBaYKW 3aHaT,

craftsmen began to exchange or sell their products
and thus economically separated trades from do-
mestic industries. Craft products became highly de-
manded and rural handicraft workshops began to
appear. Their production brought greater financial
benefit than other occupations.

“It was my father’s only occupation, agriculture
was tiny, we worked intensively only on the craft
... This was a poor village, on the west, poor land,
small farms ... That's why we dealt with pottery.
Until 1941, one in 2 or 3 households performed
it... We never got hungry due to the craft. It was
like this - we gave one pot, and the buyer filled it
with grain twice, poured into our car and kept the
pot. It was what we received for it then.”

Milan Savi¢ (1930],
a potter from Zlakusa

The gifted individuals of Zlatibor villages were en-
gaged in various trades and crafts to satisfy their
basic needs. Since the entire area is rich in various
types of wood (pine, fir, spruce, oak, beech, ash, ma-
ple, elm, birch, hazel), its application was diversified.
Skilled builders constructed wooden dwelling places
as well as supporting economy facilities. The larg-
est part of the household utilities - dishes for pre-
paring and storage of food, agricultural tools, means
for transportation of goods and people were made
by carpenters and woodcarvers, coopers, carters,
basket weavers and water-bottle makers. The crafts
dealing with processing of clay, textile, leather and
metal were also developed: pottery, tailoring (terzi-
luk, abadziluk), making traditional footwear (opancil,



a Takofje u kupuuunyk, pabalunyk, npov3BomHba
KaTpaHa, Jlyya 1 Kpeya.

Knacndukaumje 3aHaTa cy ce BpeMeHOM Metbase u
caspeBarsie Tako [,a NOCTOjM Ha [eCeTUHE PasiInynTmX
noLena Ha: rpajcke, Ceocke, LUMraHcke, MyLlKe,
XKEHCKe, 3aHaTe 3a Harpagy, 3aHaTe 3a Hannary,
3aHaTe no nopyLbuHM UTH. Minak ce Kao METOA0MOLLKM
Haju3a30BHMja MOXe y3eTW TUMoJIornja Koja 3aHaTe
LEeNN Ha MYLUKE W XeHCKe, jep Cy MojeAunHM ayTopw
MULISbeHa [a je 3@ >KeHCKe 3aHaTe npukiagHuje
KOPUCTUTM TEepMUH “3aHMMarbe” Kao 03Haky 3a
“nomahly pagmHocT koja Hajyewhe ocTaje y okBupy
3apyXHe nopoguLe, nogMupyjyhn ieHe notpebe”.

“XeHe cy camo npunomarane, 6usio je cpamota
[a XeHa To pagu... OHe cy MOHaKo MMasne MHOMO
nocna, HUcy ctusane. Mucnum, fa ce baBe HekUM
3aHaToM... OHo wTo je 3a kyhy Tpebano, 3a geuy, To
cy oHe pagune. la ncnnety, na otkajy. Ma kaksw,
Myka je To buna...”

Mwunan Caswuh (1930.),
rpHuYap n3s 3nakyce

Ha npenasy n3 XIXy XX Bek y Cpbuju ocnoboheHoj og
OcMaHckenmMnepuje, ocupomMallieHojocnoboaunnaykmm
paToBMMa 1 ceobaMa, a NOTOM U CTpaZatbMMa TOKOM |
CBETCKOr paTa CeoCkMW 3aHaTW U 3aHWMatrba ce BeoMa
cnopo Membajy. Hu MefypatHu nepuop TokoM Tpehe
n 4yeTBpTe peueHuje XX BeK HUWje [OHEO Benuke
npoMeHe y cenuma Cpbuje, na ce HauMH XMUBOTa, a
caMuM TUM W npuspefjuBatba, BEOMa Maso MeHao.
Cse po Il cBeTckor paTta 3aHaTcka fienaTtHocT je buna
HajpallvpeHunja fenaTHOCT CEOCKOr CTAaHOBHMLLUTBA.

Mepuop HakoH Il cBeTckor paTta je BpeMe pa3Boja

blacksmithing, and also transport and goods selling
(kiridziluk, rabadziluk), as well as production of tar,
burning pinewood splinter and lime.

Craft classifications have changed and matured over
time so that there are dozens of different divisions
into: urban, rural, Gypsy, men’s, women'’s, crafts for
prize, crafts for billing, crafts on order, etc. Yet, as
most methodologically challenging, we may take
typology that divides crafts into men and women’s;
some of the authors are of the opinion that the term
“occupation” is more appropriate to be used for
women's crafts referring to “domestic industry that
usually remains within the cooperative family, satis-
fying its needs”.

“Women only assisted here, it" was a shame that
a woman did it ... They already had a lot of work;
they had no time to deal with some craft... They
did the housework and took care of children. They
had to weave, to knit. Nah, it was a hard work ...”

Milan Savi¢ (1930],
a potter from Zlakusa

At the turn of the XX century in Serbia liberated from
the Ottoman Empire, impoverished by liberation wars
and migrations, and later by suffering during World
War |, rural crafts and occupations changed quite
slowly. Neither the interwar period during the third
and fourth decade of the twentieth century brought
great changes to Serbian villages, so the way of life,
and therefore the economy, changed very little. Until
World War I, craft activity was the most widespread
activity of the rural population.

The period after World War Il was the time of industry



WHAYCTPMje M MacOBHOI offlacka y rpafoBe Ha pag,
cBe yewhe ynotpebe MHAyCTpMjCcKOr MaTepujana kao
M NpoMeHe KyNnType cTaHoBaa. [loTafallby HauMHK
M3pafe3aHaTCKUXMpoM3BohacenocTeneHoHanyLwTajy,
a ysofde ce HoBM obpacuu y MaTepujanusaunju

M TexHWUM u3pafe oBux npeameta . CaBpemeHe
TEeXHosornje TMOTNYHO CYy MoTUCHyne npodecuje
6e3 Kojux ce Hekaga Hwuje Morno. JopraHuuje,

kuwobpaHumje, Kp3Hapu, Bockapu, himnumapu camo
cy Heke of npodecuja koje cy m3rybune butky ca
BPEMEHOM U HOBWUM TexHosIorMjaMa, jep Cy HOBMU
HaYMHU KOMYHMKALMje U CaBPEMEHW HaYMH XMBOTa
CKOpPO Yy MOTMYHOCTU WCTUCHYNM W CTape 3aHarte.
MajcTopu oBUX CTpyKa Mory ce Hahu joLl caMo y Manum
MOPOLMYHMM pafikbaMa y KojuMa Ce 3Harbe MpeHocu
ca KoJieHa Ha KOJeHO.

MojeauHn 3aHaTWM cy ce oApXanu [0 [aHac, LOK
Cy PetkM OHM KOju Cy Yy MOTNYHOCTU cadvyBanu
TPaAWLMOHAJHE efIEMEHTE Y HAaUYMHY NPOU3BOAHe. Y3
oppefjeHe NnpoMeHe y HauNHY NPOU3BOAHE, TPOM3BOE
npunarofaBajy caBpeMeHWM yCnoBUMa XMBOTA.

development and mass migration of the population
to the cities to work; the use of industrial materials
increased and the culture of housing changed. The
former ways of making craft products were gradu-
ally abandoned, while new forms in materialization
and the technique of these objects development were
introduced. Modern technologies completely sup-
pressed professions that used to be irreplaceable.
Quilt-makers, umbrella-producers, furriers, waxers
and blanket-makers were just some of the profes-
sions that lost the battle with time and new tech-
nologies, since new ways of communication and the
modern way of life almost completely supplanted the
old crafts. Masters of these professions can now be
found only in small family workshops where knowl-
edge is passed on from generation to generation.
Some crafts have survived to date, but those who ful-
ly preserved traditional elements of the production
method are rare. With some changes in production
methods, products are being adapted to modern liv-
ing conditions.



“locta je HoBMHa paHac. Panunje cMo rauHy
ras3usiy Horama Ha acypu, a jaHac MMaMo MalluWHy
ca Ba/bLiMMa 3a Mellarbe TNHE Kojy KyryjeMo of
OBWX LUTO NpaBe TecTuje. KaMeH faHac MeJbeMO Ha
npekpynavy, MallnHM 3a MIeBeHEe KaMeHa, a paHuje
CMO TY4YKOM OKOBaHMM reoxfeM. [MuHy kynyjemo og,
jenHor yoBeka 13 BpatbaHa Koju je Ma y ABOPULLTY,
a paHuje CMo MManu cBoj MajaaH Koju je OnNwTnHa
nocne npuceojuna... [lpaBrberse je UCTo, 0HO Mopa
na “‘kyBa”, He Moxe [a ce ‘M3Bnaum”, oBako mofje
uBplwhe, BeK HeorpaHuueH... LLlape cy ucre, camo
CMO yBeJNIM neyarT, fa Hac He by Konupanu oBu ca
jyra Cpbuje... M neyemo pobpo, To je noeHTa...
He Basba pa ce npeneye. To je UCKYCTBO U HULWITA
Lpyro, fa ce oLleHW Kaga je rotoso, 3a To Tpeba
ha cu Behn MajcTop Hero 3a npaB/berbe, 3@ camy

nspagy...”

Munan Caswuh (1930.),
rpHYap u3 3nakyce

Mysejcka 6uTka ca BpeMeHoOM

Y umsby ouvyBarba CTapux TEXHMKA M3pafe 3aHaTCKUX
npou3Bofa v ayTeHTUYHOr afnaTa, Yy My3ejCcKoj nocTaBLu
Myseja Ha oTBopeHoM “CTapo ceno” cMellTeHe cy
TPV KOMMJIETHO OMpeM/beHe 3aHATCKe pafWoHMLE:
Kavapcka, rpHYapcka v koBayka. [log1He My3eooLKor
MCKYCTBa MoOKa3ase Cy [a eKCMOHaTU W3NOXKEeHW Y
aMmbujeHTanHUM nocTBKaMa My3eja Ha OTBOPEHOM
Mnak He npeHoce NoTNyHy MHdOpMaLKjy YKONUKO ce

“There are much news today. We used to trample
clay on a mat, but today we have a machine with
rollers for mixing clay that we buy from those who
make jugs. We grind stone now in the machine
specialized for it, while, in the past we used to
shackle it with an iron pestle. We buy clay from
a man from Vranjani who has plenty of it in his
courtyard, though we used to have our own quarry
which was later appropriated by the municipality...
The production process is the same, it has to be
“cooked” not “pulled”, this way it comes firmer, of
unlimited duration... The patterns are the same,
we have only introduced the stamp not to be cop-
ied by those from the south of Serbia ... We bake
well, that’s the point ... It is not good to be over-
done. It is the matter of experience and nothing
else - to judge when it’s over; it is more important
to be master in that than in the process of devel-
opment itself...”

Milan Savi¢ (1930],
a potter from Zlakusa

The museum’s battle with time

In order to preserve the old techniques of making
craft products and authentic tools, the Open-air Mu-
seum “Old Village”, within its permanent exhibition,
has three fully equipped artisan workshops: cooper'’s,
pottery and blacksmith’s. Years of museological ex-
perience have shown that the exhibits displayed in
ambient exhibitions of the open-air museum do not
convey full information unless they are put into use.



Tkasbe u3 cena Ynukosa
Weavers from village Cickova

TKAHSE ¢ / WEAVING enbroidery

TpaguumMoHanHoO 3aHMMakbe CEOCKMX XeHa je obpaga
ByHe W KOHOMJ/be 3a TKarbe opgehe M TEKCTUHO
nokyhcrtea. hwunaumun, jactyum, wupamu, Lwansape,
norbaBe M ceyafie W JaHac 3aAWBIbYjy BELITUHOM
TKakba.

BesoM ce ykpaluaBajy oTkaHa nniartHa, Kao 1 KoluyJsbe,
CyKrbe, mperave, Topbe, mewkuvpu M Mapamuue 3a
LapuBatbe.

Traditional occupation of peasant women is the pro-
cessing of wool and hemp for weaving of clothes and
household textiles. Rugs, pillows, bags, trousers,
sheets are astonishing in representation of their
weaving skill.

Embroidery is applied to decorate woven linens as
well as shirts, skirts, waistbands, bags, towels and
especially gift wipes.



eTHorpadcka 36upka / etnographical collection
MHBeHTapHK 6poj / inventory number: 1475

MOJAC / BELT
2 5.123.874,00*

OBaj TkaHW nojac 6uno je geo TpaguumoHanHe Mywke  This woven belt was part of the traditional male cos-
HowHe Munuje hokuha us PoxaHcTBa koju je jow npe  tume of Milija Djoki¢ from RoZanstvo. It was before
Il cBeTckor pata npopao kpaBy v Tene 1 3a Taj HoBay,  World War Il that he sold a cow and a calf, and bought
Kynuo neno “crajahie oneno”. 3axeamyjyfin “6orato”  a nice “standing suit” for that money. Thanks to the
ypafjeHoj HOLHM, OH Ce 0XeHWo AeBojkoM n3 uMyfiHe  “richness” of his costume, he married a girl from a
nopoauLe U3 cycefHor cena. neighboring village wealthy family.



He cTaBe y ynoTpeby. 3aTo CMO LeMOHTpaLuujy cTapux
3aHaTa W 3aHMMatkba CBPCTanW y pefoBHe My3ejcke
nporpame. Capagtba ca JlOKaJHMM 3aHaTiAujama
ce rnokasana Kao KJby4yHa y Halloj My3ejckoj 6opbu
NpoTMe caBpeMeHux TexHosmoruja. Owm (cTapu
3aHaTW, 3aHWMarba W caBpeMeHe TexHonorujel,
HapaBHO, He WCKy4yjy jefHW [pyre, anau je npaso
yMmehie, y My3eosiolkoM cMuciy, npoHahn HaumMH Kako
MOMWMPUTK 0Ba [iBa Ha MPBW Morfes KOHTPaAWKTOpHa
KOHLLenTa 1 CrojeHe Ux NoHyaAUTU NoceTMoLMMa.

bawTuHa Ha pady:
TpaauuMja Kao npousBoa U Kao poba

TpapguumoHanHa kynTypa, kao cBeobyxBaTHa balu-
TWUHa CBakora Hapofa, [fLaHac npeacTaB/ba M3BOP
MHCNUpaunje y pasauuyMTMM CBepama ApPYLUTBEHOr
XMBOTA, a MpakTUYyHa TMpUMeHa O0BOr TEpPMUHA
npeBa3uia3n HeroBa Jiekcuyka 3Haverba. OHa
(tpagmuuja) nmocrtaje cpefcTBo KoMepuujanusaumje
W ByNnrpusauuje, jep ce MHOrMM npousBonuma bes
nKakBe cefekuuje npugomaje eTmketa ‘npasor’ uc-
Topujckor n/wnn kynTypHor Hacnefa. Ha oBaj HauuH
ce HapofHa Tpaguunja Moandumkyje, a NpPoU3BOSbHOCT
Yy WHTeprnpeTupakby yKasyjy Ha HeMWHOBHOCT aje-
KBaTHOI CaKymnJbakba, YyBakba W TMpPe3eHTOBaha
KynTypHe bawTuHe.

Mpojekat “BawTtnHa Ha pady” nokywasa Aa pesu-
A1pa npouec WHCTpyMeHTanu3auuje Tpaguuunje ca
CTaHOBULUTa caBpeMeHe My3eosiornje, besa TeHaeHLMje
na 6yne kputuka bawTtuHe y cMucny “mobpor w/unm
nower kynTypHor Hacnefja”, Beh je nocmatpa kao
“nobpa koja cy HacnefjeHa o NPeTXOAHMX reHepaLmja
WK KOja HacCTajy y cafallkboCcTu, a uMajy cneumduyHy

That’s why we classified demonstrations of old crafts
and occupations as regular museum programs. The
cooperation with local artisans proved to be crucialin
our museum fight against modern technology. They
(the old crafts, professions and modern technolo-
gies), of course, do not exclude each other, but it is
the real mastery in museological sense to find a way
to reconcile these two, at first sight, contradictory
concepts and offer them to the visitors.

Heritage on the shelf:
tradition as a product and a commodity

Traditional culture, as a comprehensive heritage
of every nation, is a source of inspiration in various
spheres of social life today, while practical applica-
tion of the term lies beyond its lexical meaning. It
(tradition) becomes a means of commercialization
and vulgarization because many products are added
the label of “real” historical and/or cultural heritage
without any selection. In this way, folk tradition is
modified and arbitrariness in interpreting indicates
the necessity of adequate collection, preservation
and presentation of cultural heritage.

The project "Heritage on the shelf” attempts to revise
the process of instrumentalization of tradition from
the standpoint of modern museology, without ten-
dency to be a critic of heritage in terms of “good and/
or bad cultural heritage”, but rather sees it as “goods
which are inherited from previous generations or oc-
cur in the present, with specific value for people and
that should be preserved for future generations”. On
the other hand, the authors try to find an answer to
the question whether the tradition in today’s context



BpeLHOCT 3a Jbyae 1 Tpeba na byny cayyBaHa 3a bynyhe
reHepauunje”. Ca gpyre cTpaHe, ayTopu nokyllaBajy
[a npoHafly oAroBop Ha nuTare fa Nu je Tpaguumja
y LaHallHbEeM KOHTEKCTY nocTafa npounsBog 1 poba u
Koja TO OpyWTBeHa rpyma uma couwujanHy Moh” na
Basiopu3syje LOMUHAHTHe KynTyposoluke (Mctopujcke,
TpagWuMOHaNHe Uan yMeTHUuKke) BpeaHocTyn?
AHTpononowkn ctaBoBu 0 oppefjery nojma Tpagu-
uuje, oLHOCHO HalUTWHE, BPEMEHOM CYy Ce Merbanu u
caspeBanv Tako fia MNoCToju Ha AeCeTUHe pasnnynTmx
neduHULMja, anu ce nnak y My3eosoLKOM KOHTEKCTY
Kao HajpeneBaHTHWja Moxe Yy3eTn pedbuHuuMja
CnobopnaHa Haymosuha koju Tpamuuunjy oppehyje
Kao CKyn TpW WcrpenseTaHa ckyna nojaBa: Cprcke
npasocnaeHe Tpaguuuje (cpncko ceetocaB/be Kao
MOEJHU CUCTEM U CKYM efieMeHaTa KynType Koju cy
ca WM HepackuaMBO MoBe3aHW-LPKBE, MaHaCTUpX,
bpecke, MKOHe, PeNUrMjcku pUTyannm U MpasHULK,
OyXOBHa My3uka WTA.); 3aTUM cpricke wWcTopwjcke
Tpaguuwje (npeacrase, UCTUHCKe U MUTCKe, Koje Cpbu
“Majy 0 CBOjoj ApXKaBHO] U HaLMOHAHO] NpoLWNocTy)
W Haj3af HapoLHEe WM Ceocke Tpaguuumje y CMUCHy Y
Kome jy je Byk medurHucao (unHe je enemeHTH cerbauke
KynType: eNeMeHTV MaTepujaniHe KynType, LpyLUTBeHe
WMHCTUTYUMW]e, HapoHa BepoBaka U 0bunyaju, cuctem
BPEAHOCTM M HapohHa My3MKa; 3aTWM WCTOPUjCKY
ynory-cynbuHy cesballTBa, HApPOAHWM MeHTanuTeT,
OAHOCHO NCUXMYKe 0COBMHE CesballiTBa Kao M HAapOLHM
FOBOP W HAPOAHO je3MYKO CTBapanalwTeo).

Tpaguumja ce MoxKe oL pefuTH Kao TeMeSbHa BPEeLHOCT
Ha Kojoj mouymBa wMoeHTUTeT ofpefeHe KynType unm
Jbyfcke 3ajenHuue. BujeHa ns osor yrna, Tpaguumja
obesbehyjeocHoBHe cagpxaje(BpegHocTnmcumbone),
Kao W rnaBHe TexHuke (Mpeparbe, KOMeMopaTUBHe
LlepeMOoHMje...) Ha KojuMa noYmnBa KoieKTUBHO ceharbe

became a product and a commodity, and which so-
cial group has ‘social power’ to valorise the dominant
cultural (historical, traditional and artistic) values?
Anthropological views on defining the notion of tradi-
tion or heritage have changed and matured over time,
so there are dozens of different definitions, but still, in
the museological context, we may take the definition
given by Slobodan Naumovic as the most relevant; he
defines tradition as a set of three intertwined groups
of phenomena: Serbian Orthodox tradition (Serbian
Orthodox tradition as an ideological system and a set
of cultural elements that are inextricably linked with
it - churches, monasteries, frescoes, icons, religious
rituals and holidays, spiritual music, etc); then Ser-
bian historical traditions (notions, true and mythi-
cal, which Serbs have about their state and national
history), and finally folk or country traditions in the
sense in which they were defined by Vuk Stefanovic
Karadzi¢ (consisting of the elements of peasant cul-
ture: elements of material culture, social institu-
tions, beliefs and customs of people, value system
and folk music; then the historical role - destiny of
the peasantry, national mentality i.e. psychological
traits of peasants, as well as popular speech and folk
linguistic creativity).

Tradition may be defined as a fundamental value un-
derlying the identity of a particular culture or human
community. Seen from this angle, the tradition pro-
vides basic contents (values and symbols) as well as
the main techniques (folklore, commemorative cer-
emonies ...) on which the collective memory lies and
without which construction and the survival of the
identity of a community are unimaginable.

What is common to various definitions is that tradi-
tion is associated with the past, i.e. that it denotes



6e3 kora cy He3aMWUCNMBWM U3rpafra W OMcCTajakbe
NOEHTUTETa HeKe 3ajefHULLe.

OHo wWTO je 3ajefHUYKO Pa3nMuUTUM oppehernma
jecTe pa ce Tpaguumja LoBoam y Besy ca npotunotuhy,
Tj. 4@ OHa 03HayaBa kynTypHe obpasue, BpeLHOCTH,
npefarba, BepoBarba, W TA. KOjU Cy HacTanu vy
MPOLLUSIOCTU U NPEeHoCe ce, Npe CBera, yCMeHo, anu u
NMUCMEHO, CBECHO U HECBECHO, ~'C KOoJleHa Ha KoneHo',
LWITO UMMANLMUPA KOHTUHYWUTET U Tpajakbe.

MeRyTuUM, uHUUMjanHa waeja npojekTa 'BawTuHa
Ha pady’ nonasu of uMkbeHUUe pJa Tpaguuuja
MoXe OWTM CBeCHO cno3HaTa BPeAHOCT MOAJIOXKHA
UHCcTpyMeHTanusaumju. OBaj npouec noapasyMmeBa
npoMulL/beHn u36op M3  WMHBEHTapa KyNTypHUX
obpasaua, 3Hawa, BepoBatba WTA. WM Kaga ce
M3MULLI/batbeM CTBOpPEHA CAMKa Mpornalasa ce
3a HewTo HajBpefdHMje WTo onpehjeHo pApywTBO
nocepyje, na 6u ce nosvBarbeM Ha kY 0NpaBAao
WAN NernTMMMUCao MosoXaj Heke APYLITBEHe rpyrne
AW 3ajpXkao CTapu, OLHOCHO yBEO HoBWM 00nuk
noHalwara. [oBopehun o cTpaTervju pacnonararba
cUMbONNYKMM  pecypcuma, MNpu  4YeMy ce nof
CUMBONNYKMM pecypcrMa MofApasyMeBajy eneMeHTu
TpagMLUMOHaNHe MaTepujanHe W  HemaTepujanHe
KyNnType Koja ce cakynsba, YyBa 1 npeseHTyje y Mysejy
Ha oTBopeHoM 'Ctapo ceno’ y CuporojHy, rosopumo
yCTBapw 0 NpoLecy MHCTPYMeHTanu3almje Tpaguumje.
WHcTpyMeHTanusauunja  Tpaguuuje  peduHucaHa
Ha o0Baj HayMH MoXe mnofpa3ymeBaTn ynotpedy,
mMogudukaumnjyy unmM u3MulIbakbe Tpaguuumje Koju
Mory 6UTU caMoCTanHM UMW NapasnefiHn NpoLecy.
Ynotpeby Tpaguuuvje je nmedwHucaHa kao npouec
y OKBUpY KOra Ce efleMeHTU Tpaguuuje uceuajy us
CBOTI OCHOBHOT KOHTEKCTa M KOPMUCTe 3a 0CTBapMBakbe
LWSbeBa KOjU UM HUCY MMAHEHTHMW.
3anojamMoanduKaLmje TpaanLnje HeMa npeLu3HmjuxX

cultural patterns, values, folklore, beliefs, etc, which
occurred in the past and have been passed on pri-
marily verbally, but also in writing, consciously and
unconsciously, from generation to generation, thus
implying continuity and duration.

However, the initial idea of the project “Heritage on
the shelf” is based on the fact that the tradition can be
consciously perceived value subject to instrumental-
ization. This process involves a thoughtful selection
from the inventory of cultural patterns, knowledge,
beliefs etc, or when an image, created by imagina-
tion, is declared for the most valuable thing that a
particular society has in order to justify or legitimize
the position of a social group referring to it, or re-
tain an old, i.e. introduce a new form of behaviour.
Speaking about the strategy of disposal of symbolic
resources, whereby the symbolic resources include
traditional elements of tangible and intangible cul-
ture which is collected, preserved and presented the
Open-air museum “'0ld Village™ in Sirogojno, we ac-
tually talk about the process of instrumentalization of
tradition. Instrumentalization of tradition defined in
this way may involve use, modification or inventing of
a tradition that can stand alone or be seen as parallel
processes.

The use of tradition is defined as a process within
which elements of tradition are excised from their
basic context and used to achieve the objectives that
are not imminent to them.

There are no precise definitions for the term modifi-
cation of tradition, so this term may involve the pro-
cess of extraction followed by replacement of some
traditional elements with the new ones, which are
not necessarily subsumed under the term tradition/
traditional. They completely take over the function of
the old elements. Thus, the process of modification



neduHMLMja Tako Ja ce Mof OBMM TEPMUHOM MOXe
noLpasymMeBaTu NpoLEeC U3ABajatba, a 3aTUM U 3aMeHe
nojefMHUX TPaLWULMOHANHUX efleMeHaTa HOBWM,
a Koju ce He Mopajy HY>XHO MOoABecCTW MOA TEPMMUH
Tpaguuuja/Tpaguumnonanto.  OHM y  NOTAYHOCTH
npeysuMmajy ¢yHKUMjy cTapux enemeHata. [akne,
npouec Moaubukaumje noppasymeBa UCTOBPEMEHO
nocTojake HEMpPOMEHMBOr W MPOMEHUBOT, OLHOCHO
KOHCTaHTHOr 1 BapujabunHor nena.

BputaHckn nctopuuapu Epuk Xoncbaym (Eric Hob-
sbawm) v TepeHc PejHiep (Terence Ranger) y krbu3u
“"UsMulsbarbe Tpaguumje’ KOHCTUTYyMCanu cy rnojam
n3MuwIbarbe (MM KoHcTpyucarbe) Tpaguuuje, rae,
3a pasfiMKy Of CTapux, HOBe TpaauLmje NpeAcTaBibajy
konuje obuyaja HoBUWjer mopeksia Koju Cy HaMeHCKU
YCTAHOB/bEHW paju LiMpera LoMuHauuje onpefeHe
LpYyLITBEHE rpyne uau UHcTUTyumje. Mom TepMUHOM
M3MULLbarbeTpaaMLMjeoBaABaayTopanonpasymMeBajy
Kako “Tpaguuuje’ Koje cy 3anpaBo M3MULLISbeHe,
KOHCTpyucaHe 1 GopManHo yCTaHOB/bEHE, Tako U OHe
Koje ce jaB/bajy Ha HauMH KOju HWje TaKo NaKo NpaTuTu
Y OKBUPY KpaTKOr BPEMEHCKOT Mepuofa Koju ce Moxe
pnatupati; obuyHo ce pagu 0 Nepuopy of HeKOSIMKO
rofiMHa 1 ycrnocTaBrbajy ce BenukoM 6p3nHom. Epuk
XobcboM Takofje npaBu pasnuky usmehy ctapux u
HOBUX TpaAuuuja, Npu Yyemy cTape Tpaguuuje mMmajy
nobpo neduHncaHe n ctporo obasesyjyhe gpywiTeHe
npakce, 4OK Cy HOBe Tpamuuuje, CaMUM TUM LUTO Ce
mMoaudukyjy, nNpunnyHo HeonpeheHe u HejacHe Yy
nornefy BpeLHOCTM Koje 3acTynajy, npaBa v obaBesa,
Kao M YnaHCcTBa rpyne Ha Kojy ce ofHoce.

Lum npojekta "bawTtuHa Ha pady’ je ma y okeupy
npowueca WHCTpyMeHTanun3auuje Hacnefa pasoTkpuje
nojeonHe acnekte <¢eHoMeHa Tpaguuumje  Kao
npousBofa W kao pobe. Beh y camom Hacnosy
Xeflefiv CMO da CrojuMOo ABa HecrnojuBa KoHLenTa:

means simultaneous presence of both changeable
and unchangeable i.e. constant and variable parts.
British historians Eric Hobsbawm and Terence Rang-
er in their book “Inventing Traditions” constituted
the notion of inventing (or construction) of tradition
in which, unlike the old, new traditions are copies of
customs of recent origin that are specifically estab-
lished to spread the domination of a particular social
group or institution. The term inventing traditions, as
seen by these two authors, includes both ‘traditions’
that were actually invented, constructed and formally
established, and those that occur in a way that is not
so easy to follow within a short period of time that can
be dated; it is usually a period of several years and
is established at a high speed. Eric Hobsbawm also
makes a distinction between old and new traditions,
where the old ones have well defined and strictly
binding social practices, while new traditions, due to
the fact that they are modified, are rather vague and
unclear in terms of the value they represent, their
rights and obligations, as well as membership of the
group to which they relate.

The aim of the project “Heritage on the shelf” is to
reveal certain aspects of the phenomenon of tradi-
tion as product and as commodity within the process
of heritage instrumentalization. Even in the title we
wanted to merge two incompatible concepts: the
heritage that in the associative level primarily has
a symbolic value and a shelf on which the products/
goods that have specific financial value are exposed?
We asked ourselves whether symbolism and money
can be equated. Can tradition be bought? And for
what price? Can the heritage be sold at all and who
determines the market value of the parts of tradi-
tional heritage?

Given that we see tradition as a product and a com-



Oparuh Towuh, kopnap u3 cena TpHaBe
Dragi¢ ToSi¢, basket weaver from village Trnava

i, ol T

KOPIMAP / BASKET WEAVERS

KopnapctBo je ymehe uyobaHa, Mywkapaua u pefje
xeHa. Op neckoBor npyha, koje ce uena bpuTeoM,
n Bpbe-pakute naeTy ce Kopne pasnnumTux obnuka
W BENMYMHA, CEMeTU ca jeAHOM WNM ABe pydyke 3a
TpaHcnopT pobe Ha Marapu1Ma 1 KokKnma, Kallukape,
mpusollke Kopre 3a Hollehe [JapoBa, KOLEeBM 3a
KYKYypy3, BpLUKape...

Basket weaving is a skill of shepherds, man rarely
women. From a hazel twigs, split by a razor, and a
willow tree the baskets of different sizes and shapes
are woven as well as the panniers with one or two
handles for transport of gods on donkeys and horses,
spoon holders, offering baskets for gifts, corn barns,
fishing baskets ...




OBa nneteHa kopna npoHaheHa je y kyhn nopoauue
Anekcuhy Anunom lMNotoky 1979. roguHe. Kao neo opu-
rmHanHor nokyhcTea, 3ajefHo ca 0bjekToM, MpeHeTa je
y Myzej TokoM 80-ux rogmHa npowunor Beka. Hanpasuo
jy je, HenocpenHo npepn cMpT, koprnap Munueoje cBoM
YHYKY Kako bu y h0j fp>xao ManobpojHe urpauke.

eTHorpadcka 36upka / etnographical collection
MHBEeHTapHK Bpoj / inventory number: 773
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KOPINA / BASKET
Y 7.777.456,00*

This wicker basket was found in the house of the fam-
ily Aleksic in Alin Potok in 1979. As part of the origi-
nal furniture, it was transferred to the Museum dur-
ing 1980s together with the building. A basket-maker

Milivoje made it just before death for his grandson to
to keep his numerous toys in it.



BaluTMHY Koja Ha acoLMjaTUBHOM HUBOY NMPBEHCTBEHO
nMa cumbonnyky BpepHOCT M pad Ha Kome ce
n3noxy npoussonu/poba Koje WMajy KOHKpPETHY
durHaHcujcky BpegHocT? 3anuTanuM cMo ce fa nu
ce n3Melly cumbonvke 1 HOBLA MOXe CTaBUTU 3HaK
jegHakoctn? la nu ce Tpaauumja Moxe kynutu? U
3a konmko HoBua? [la nu ce bawTmHa yonwTe Moxe
npogaTt u Ko oppefyje TPXMLLIHY BpefHOCT fesoBa
TpaguumoHanHor Hacnefa?

C ob3upoM pa Tpaguumjy nocMaTpamo Kao Npou3Bof
n kao poby, HaBefeHe MojMoBe je HeonxogHo bauxe
ofpeoutn. Beh ce w3 npee onwTte neduHuUumnje
BMAM [a cy oBa ABa nojMa baucko nosesaHa, Tako
ha pedbuvHucarbe jegHOr noBflayM U npeuusHuje
oppeferse pgpyror. Y JIeKCMKOHY CTpaHUX peyn u
n3pasa TepMuH poba o3HauaBa MpoM3BOL pafa
HaMerbeH TPXMLITY, CTBapu of BpegHocTu. Kma
nBa buTHa cBojcTBa: ynotpebHy BpeLHOCT, OJHOCHO
ofpefjeHo MaTepujanHO CBOJCTBO U [PYLUTBEHO
CBOjCTBO; BPeAHOCT cCe TMojaB/byje Kao MNpOMeTHa
BpenHocT [y HoBUy, ogHOCHO ueHu). Ca nojMoBMMa
npousBon W poba ycko je noBe3aH M KOHLEeNT
TpxuwTa. OHO Ce y 0BOM KOHTEKCTY MOXe feduHMcaTu
Kao 'MpocTop KOju je KyATYpHO KOHCTpyMCaH MU
06/1MKOBaH KpO3 yTULLAj cCaMUX MOTpoLLaya v HUxoBe
noTpowaye npakce’, 3a Ppasfvky of Apyraymjux
KOHLlenTyanu3auunja TpaxuiTa kaja je oHo BuheHo
"Kao cpefcTBO MyTeM Kojer ce ofBuja 3aBofjerbe U
MaHwunynaumja notTpollaya cxsaheHor Kao MapuoHeTa
y pykama ceeMohHor TpaxwuwTa'. Jow jepaH nojam
je ycKo mnoBe3aH ca MPeTXOA4HWMM; TO je MOTpollHa
Koja pobuja aHTpononowky AuMeHsunjy [(koja y
LleHTap CBOjWMX MCTpakuBarba MoCTaB/ba M3y4yaBahbe
OPYLWTBA U KyIType) caMo yKoNuKo ce AeduHuLle Kao
LPYLUTBEHMW M KYNTYPHU YMH TOKOM KOra ce ocTBapyje
MeRy/byacka KOMyHukauuja. JedHy of  K/byYHUX

modity, it is necessary to determine the specified
terms more precisely. From the first general defini-
tions, it can already be seen that these two concepts
are closely linked, so that the definition of one term
entails a precise definition of another. In the Lexicon
of foreign words and expressions, the term goods
means the product of work intended to market, an
item of value. There are two important characteris-
tics: use value, or a specific material property and
social property; the value appears as the market
value (in cash, i.e. the price). The concept of the mar-
ket is closely linked to the concepts of product and
goods. In this context, it can be defined as “an area
that is culturally constructed and shaped by the influ-
ence of consumers and their consumer practice”, as
opposed to different conceptualizations of the market
when it is seen “as a means through which seduc-
tion and manipulation of consumers takes place, with
a consumer understood as a puppet in the hands of
almighty market.” Another term is closely associated
with the previous - the consumption that gets anthro-
pological dimension (which puts the study of society
and culture in the centre of its research) only if it is
defined as a social and cultural act during which in-
terpersonal communication is realized. One of the
key definitions of consumption was given by Daniel
Miller and Arjun Appadurai who understood “culture,
material culture and consumption as a process with-
in which {and with whose assistance) social relations
are objectivised and made palpable and concrete.”

Thus, placing exhibits from the ethnographic col-
lection of the Museum in the Shop of old crafts and
giving them fictitious monetary value, we wanted
to accommodate museum space in the area of an-
thropology of consumption and check whether some
parts of tradition have “real” market value and how



nedbvHuumnja noTpowme fanu cy n JaHuen Munep un
ApjyH Anapypau (Arjun Appadurail koju cy “kyntypy,
MaTepujaniHy KyaTypy W MOTPOLUHY CXBaTUAM Kao
npouec yHyTap Kora (1 y3 uujy nomoR) ce apyluTBeHu
ofHOCKM 0BjekTUPUKY]y M  UYMHE BULUBUBUM U
KOHKPeTHUM".

[Hakrne, cMelwTakbeM eknoHaTa n3 eTHorpadceke 36upke
My3zeja y [NpopaBHuuy cTapux 3aHaTa v pajyhun um
bUKTUBHY HOBYAHY BPELLHOCT, XXeJIeSIM CMO [1a My3€jCKM
MPOCTOP CMeCTUMOY 06/1acT aHTPONOOrMje MOTPOLLHe
M NpoBepMMO [a AW MojeAWHU LenoBW Tpaauuuje
nMajy “peanHy’ TPXKMULUHY BPEAHOCT U KOJSIMKO OHa
Moxe fa byne Bucoka. OBo je 610 BENMKKU M3a30B, ann
n MoryhHocT ga MeflycobHo no3mumoHMpamMo cTaBoBe
n BepubukyjeMo npenpacyme apyrux’ o opHocy
npemMa BpefHOCTM CONCTBEHE TpaauLyje.

oW cMo of, YMHbEHMLLE a Y MOCTCOLMjATUCTUUKIM
cucTeMMMa  [fonasuv Ao nonnaee peTporpagHor
TpaguuMoHanuamMa  ca  U3pasuTo  HarfiaweHum
HaUMOHaINCTUYKUM  KapakTepoM. MopepHusaumja
TPXULUHE  €eKOHOMMWje WU pa3BOj  WUHAyCcTpujcke
MPOM3BOAtbE YCNIOBMAM Cy MojaBy  WMHAOyCTpuje
cBecTM’ Koja je [oBena o NnpeMellTakba BpeHOCTH ca
TpafuMLMOoHanHor, cxBaheHor Kao CTapo Ha HOBO Koje ce
nedbuHuwe kao BpefHOCT. HoBO je yecTo anctopmyHa
KaTeropuja, aauM He W30CTaje OQHOC MpeMa OHOMe
WTO My NpenxoAu: cBaku Hamnpepak nofpasymena
OCnakbatbe Ha paHuje CTBOpPEHEe BPELHOCTH, HUXOBO
KPUTMYKO MPEeUCnUTUBAHE, aJIN HE U HY>KHO HErMpakse.
[akne, oTyfeHocT MHAMBUAYe je foBena o Tora fa
ce MOHOBO Tpara 3a OHWUM NpaBWMM BPeLHOCTUMA, a Y
OBOM WMHBEHTMBHOM MpOLEeCYy KyaTypa Ce jaB/ba Kao
nocpenHuK namehly Tpaguuuje n Hanpetka. [dakne,
Tpaluuuja Huje ofBOjeHa Of WHOBaLWje, HUTKU Cy
TpagMuuja M UHOBaUMja ~OLBOJEHU CTYMHEBU Y
LPYLUTBEHO-UCTOPUjCKOM pPa3BOjy KOjU BPEMEHCKMU

high it can be. This was a big challenge, but it gave
us an opportunity to position our attitudes and verify
prejudices of “other’s” on relation towards the value
of our own tradition.

We started from the fact that in the post-socialist sys-
tems, there occur floods of “retrograde traditional-
ism” with strongly pronounced nationalist character.
The modernization of market economy and develop-
ment of industrial production caused the occurrence
of “awareness industry” that led to displacement of
the value from traditional, understood as old, to the
new, which is defined as the value. The new is often
a non-historical category, but relationship to what
precedes it is not absent: every advancement means
a reliance on previously created values, their critical
examination, but not necessarily denial. So, the alien-
ation of an individual led to re-search for the right
values and in this inventive process, culture appears
as a mediator between tradition and progress. Thus,
tradition is not separated from innovation, nor tradi-
tion and innovation are “separate stages in the socio-
historical development that alternate each other in
time, but primarily cultural factors that overlap and
permeate mutually”. The society, seen as a (semi-
open/semi-closed) structure of social relations and
positions, reaffirms tradition and creates progress as
it would not be just reduced to a sole ritual expres-
sion.

Within the project "Heritage on the shelf”, we made a
little experiment: from the ethnographic collection of
the Open-air Museum “0ld Village”, we chose eight
exhibits that we have, hypothetically speaking, “put
on the shelf”. The criteria for their selection were
trades and professions whose copies are sold today
in the Shop of old crafts. These are: knitting, weav-
ing with embroidery, cooper, basket, blacksmith,



cMehbyjy jefaH npyror, Beh nMpeBacXofHO KynTypHU
YMHMOLM KOju ce y3jamHo npennuhy u npoxumajy’ .
OpywTtso, cxsaheHo kao (mony-oTsopeHa/mony-
3aTBOpeHa) CTpyKTypa ApywTBeHWX ofHoca U
nonoxaja, peadvpmuile Tpaguuunjy m ocMULLISbaBa
nporpec Kako ce oHa He bu jefHOCTaBHO pefykoBasa
Ha caMo pUTyasiHO UCMOsbaBakbe.

Y okeupy npojekta 'bawTuHa Ha pady’ Hanpasuan
CMO Mafun eKkCcrnepuMEHT: U3 eTHorpadcke 30upke
Myseja Ha oTBopeHoM 'CTtapo ceno” omabpanu cmo
0CaM eKcroHara Koje CMo, YC/I0BHO peyeHo, 'cTaBuim
Ha pad’. Kputepujym 3a rurxoB ogabup bunu cy Ham
3aHaTu 1 3aHMMakba Yuje ce Konuje 1 faHac npogajy
y [MpopaBHuUe cTapux 3aHaTa. To cy: nneTeme,
TKakbe Ca BE30M, Kayapcku, KOpMapcku, KoBaukw,
Konavapcku, YaH4Yapcku U rpHyYapckmn 3aHat. [dajyhn
MoryRHOCT My3ejckMM noceTvouMMa Aa Kyne jefad
(unn ceux ocam) ekcroHaTa >esnenu cMo fa BUAMMO
LA NN CYy KOH3YMEHTU Tpaguuuje 3aucta CrpeMHu
ha cMMbonnyky BpefHOCT npegMeTa MaTepujanunsyjy
HoBLeM. EkcrioHaTu 1 rbUX0Be Konuje, CMELITEHU Y
MCTOM MPOJAjHOM MOCTOPY, jaCHO Cy CYNpOTCTaBIbEHU
Yy BPEOHOCHOM CMMUCHY: npegjoxeHa ~ueHa’
LenoBa oOpuruHanHor Hacnefja Heynopegueo je
BMLUA Y OLHOCY Ha LieHe HeHMX konuja. M3paxeHe
undbpe nokasyjy HUXOBY y3ajaMHy HEMepSbMBOCT U
noctaBsba cMMbBoNIMUKY BpeJHOCT eKCroHaTa Hacnpam
CEHTMMEHTaIHE BPEAHOCTU bUX0BUMX Konuja. HoBYaHa
ono3uvuMja HaBeLeHUX KaTeropumja Ha nujepecTan
nocTaB/ba OpWUrMHanHo Hacnefje koje je y nmpocTtopy
lpofaBHULE CTapux 3aHaTa U BU3YesIHO W3[BOjeHO,
jep je CMeLUTEHO Yy 3aTBOpeHe cTakneHe BUTpUHe. U
KBaHTUTET U3noxeHux/noHyheHnx npegmeta Takohje
roBOpM O HMXOBO] BPELHOCTU: HacrmpaM MNyHUX
padoBa Konuja My3ejcKMX eKCroHaTa, Yy CTak/eHUM
BMTpPUHaMa Ce Hafla3u caMo No jeflaH NpeAMeT 04, 0CaM

pastry and pottery crafts. By providing possibility to
the Museum visitors to buy one (or all eight) exhibits,
we wanted to see whether the tradition consumers
are actually willing to materialize in money symbolic
value of the exhibits. The exhibits and copies thereof,
placed inthe same sales space, are clearly opposedin
the terms of value: the proposed “price” of the parts
of original heritage is incomparably higher than the
price of its copies. The figures show their mutual im-
measurability and set symbolic value of the exhibits
against sentimental value of their copies. Cash oppo-
sition to the categories sets original heritage on the
pedestal; it is also visually isolated in the Shop, since
it is placed in sealed glass showcases. The quantity
of exposed/offered objects also speaks of their value:
as opposed to shelves full of copies of museum ex-
hibits, there is only one exhibit out of eight presented



npeacTaB/beHnx 3aHaTa. CBaku of ux "Mpuua’ cBojy
Npu4yy ¥ ynpaBo UM OHe Aajy cneumduyHy BpeLHOCT
CBOjCTBeHYy apTedbakTnma.

bawTunHa Ha pady:
poaHa HUBenauuja

JowjenHoobjallutberse gyryjeMoHawmMnocetTmounma/
umTaoumma. lNpencTaBeHe 3aHaTe Mokyllanu CMo Aa
nepcoHanu3yjemMo Ha Taj HauMH LUTO CMO UX MpUKasanu
Kpo3 3aHaTnuvje ca Kojuma je My3ej Ha OTBOPEHOM
“"Crtapo ceno”’ capafjuBao Oyrm HU3 roguHa v ca
KojuMa cMO 3ajefHO nokylaBanu pa of 3abopasa
cayyBaMo TpPajMUMOHNIHE TeXHWK M3paje npenMeTa
04 ApBeTa, MeTna, riuHe, ByHe... Moxzaa Ha npsu
norsief nofesia eKCroHaTa Ha MyLLIKE 3aHaTe M XXeHcka
3aHMMakba U HUje TOJMKO EKCMULMTHO HarialleHa,
afn CMO HemepcoHaNM3aLMjoM KEHCKUX 3aHWMatba
noKylwanu fa ykaxeMo Ha jow jepaH deHoMeH.
leHepanHo rosopehin, NpoM3BOAN KEHCKMX 3aHUMaHa
HWUCY U3Nasunu U3 nosba goMahe paguHocTu, jep cy
caMo y M3y3eTHWMM cJlyyajeBMMa ycrneBanu pa Hahy
naacMaH Ha TPXWULITY, Tako Aa Ce, Y eKOHOMCKOM
CMWCAY, HUCY U3ABOjWUAN y 3aHaTe. HauMe, Ha ocHoBy
pefleBaHTHe NuUTepaType M nofartaka npoHaheHux Ha
TepeHy, MOXe Ce 3aK/by4ynUTH [a CYy XKEHE, Y 3aHATCKOM
CMWAY, NPBEHCTBEHO NoAMMpUBane notpebe ynaHoBa
COMCTBEHE 3aJpyre, a NPOU3BOAM XEHCKUX 3aHMMatba
HUCYy UManu pobHy (HoBuaHy) BpegHocT. OHK Cy caapyre
CTpaHe, Mopef yTWauTapHe, umanu u cuMmbonnyky
BPEeAHOCT, jep Cy KBaNMTeT WM KBaHTUTET mnpousona
XKEHCKUX 3aHWMarba OC/MKaBanu LApYLUTBEHM CTaTyC
uyMTaBe 3ajpyxHe nopoguue. HapaBHO, 0BO He
MMNAMLMPA 3aKbyyak fja Cy XKeHcka 3aHMMakba buna
TEXHWYKM Makbe 3axTeBHa Of MyLLKWUX 3aHaTa, Beh je

crafts in glass cases. Each of them “tells” its story,
and these stories give them specific value inherent
to artefacts.

The heritage on the Shelf:
Gender Levelling

We owe our visitors/readers another explanation:
we tried to personalize the presented crafts showing
themtogetherwith the artisans who collaborated with
the Open Air Museum "0OLld Village” for many years
and with whom we are together trying to preserve
traditional techniques of making objects of wood,
broom, clay and wool from oblivion... Maybe at first
glance, the division of exhibits into male trades and
female occupations is not so explicitly emphasized,
but with non-personalization of female occupations,
we tried to point to another phenomenon. Generally
speaking, the products of women’s occupations did
not come out of the field of domestic industry, for only
in exceptional cases, they managed to find a place-
ment on the market, so that, in economic terms,
they have not been singled out into trades. Specifi-
cally, based on the relevant literature and data found
in the field, it can be concluded that women, when it
came to crafts, primarily covered only needs of their
own cooperative members, and the products of fe-
male occupations did not have commodity (monetary)
value. On the other hand, beside utilitarian, they also
had symbolic value, because the quality and quantity
of female occupations’ products depicted social sta-
tus of the entire cooperative family. Of course, this
conclusion does not imply that women’s occupations
were technically less demanding than male’s trades,
but is correlated with the generally accepted opinion



PapuBoje PapgoBaHoBuh, yaH4yap u3 cena lMunuue
Radivoje Radovanovic¢, basin-maker from village Pilica

YAHYAP / BASIN-MAKER

[ybrberbeM yHYTpaLLHOCTU MOCYLe MajcTopyu BeLUTU
y obpagu opeeTa uspaljyjy njbocke u 4YyType, YaHKe,
YMHWje, TarbUpe, aBaHe, CTyne, ClaHuKe...

OBM npeaMeTV KOpUCTe Ce CBAKOAHEBHO, ann U y
puUTyanHWM npunmkama. 3a kUxoBy U3pagy Hajyewhe
ce KopucTu ymcTo apBo Bpbe naun jaBopa, AOK ce 3a
uyType oybu jesrpo “3pene” Gykse.

Hollowing out the inside of the future dish crafts-
men skilled in wood make flasks, bowls, plates, spice
bowls, stampings, salt and pepper shakers ...

These items are used in daily life, but also for ritual
occasions. For their production the most commonly
used tree is pure willow or maple, while for the pro-
duction of the flasks it is necessary to hollow the core
of “mature” beech tree.




OBa uyTypa npunagana je, Mo CMUCAY 3a XyMop
W Wany, Hapganeko no3HaToM Yaywy Pagmuny
JoBaHoBuhy n3 KpemaHa. TokoMm cBapbeHunx obuyaja,
OBOM 4yTypoM, HamnyreHOM HajbosboM pakujoM U
oknheHOM neLwkMpoM, Ha3dpaB/bao je rocTUMa Ha
BpojHUM BecesbMMa TOKOM Herose fAyre W ycreliHe
"kapujepe’.

eTHorpadcka 36upka / etnographical collection
MHBeHTapHK 6poj / inventory number: 1806

YYTYPA / FLASK

B 3.111.258,44*

This water bottle belonged to Radmilo Jovanovic from
Kremna, a widely known cau$ (a person responsible
for good atmosphere at weddings) for his sense of hu-
mor and jokes. With this water bottle, filled with the
best brandy and decorated with a towel, he proposed
toasts to guests at numerous wedding celebrations
throughout his long and successful “career”.



y Kopenaumju ca onwTe npuxsaheHnM MULLIbEHEM O
TPaLWLMOHASHO] YJI03M XKEHE.

[HaHac ce y [lpogaBHMLM CTapux 3aHaTa Ha nonvLaMa
Hanase MpOM3BOAM KaKo MYLIKMX 3aHaTa, Tako U
KEHCKUX 3aHMMaka M obema kateropujama umajy
HoBYaHy (TpxuwHy) BpegHocT. Ha oBaj HauwH
CMO MOKyLlanu fa UCnpaBuUMO Ty Masly UCTOPUjCKY
“"Henpasay.”

U,
Aa nu je bawTuHa Ha npoaajy?

OTBaparbeM O0BMX, 3@ CaM MpoOLEC WHCTPYMeH-
Tanusauuvje Tpaguumje, na caMuMM TUM U 3a npojekat
"BawTnHa Ha pady’ BaxKHWX NWTaba, MOKyLIAIMN
CMO [a rnokpeHeMo My3ejcky nybnauky na npeucnuta
COMCTBEHE CTaBOBe rnpeMa Hacneflly, y Hajwwupem
CMWCAY Te peun, 1 la 3ajeiHo NoKyLluamMo aa gofjeMo fo
oarosopa fa nu je “mpasa’’ 6aliTWHa NpeBuLLEe cKkyna
W [a N1 Ce OHa yonwiTe MOXe CTaBUTU Ha npogaajy?

op bojaHa BorgaHoBuh,
eTHonor-aHTponosor

about the traditional role of a woman.

Today, on the shelves of the Shop of old crafts one
can find products of both male crafts and female oc-
cupations; the two categories have financial (market)
value. In this way we tried to correct that little histori-
cal “injustice”.

So,
Is Heritage on Sale?

With the opening of these important questions, both
for the very process of instrumentalization of tra-
dition, and therefore the project "Heritage on the
shelf”, we tried to initiate the museum audience to
examine their own attitudes towards heritage in the
broadest sense of that word, and to try together to
get the answer whether the “real’” heritage is too ex-
pensive and whether it can possibly be put on sale.

Bojana Bogdanovi¢ PhD,
ethnologist-anthropologist
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*Ceu 6pojeBu HaBefeHu y kaTanory ..BalTuHa Ha pady” a Koju ce Mory AoBecTu y Besy
uwnn aCOLLVIjaTVIBHD noeesaTu ca HOTEHLleﬂHVIM ncTnuarbeM LeHe ekcnoHaTa eTHOI’pad)CKE
36upke Myseja Ha oTBopeHoM ,Crtapo ceno” y CuporojHy cy QUKTUBHU W cryxe y
cBpxe eaykauuje, 3abaBe W npomouuje My3ejckor MOCAAHCTBA W MOTMYHU CY ayTOPCKM
13pas Kyctoca Myseja M aytopa npojekta. CBaka CAMYHOCT ca nonynapHuM Meaujuma
(enekTpoHckMM M/vnan wTamnaHuM), kao u cTtBapHuM Guhinma Koja xopajy, nete wau
raMmm>xy oBoM njaHeTom je cnyqajHa V HeMa 3a HaMepy [ia uKora yBpeaun unuv oManoBaxu.
TekcT KaTanora, Kao 1 LeNokynaH cagpxaj ose nybnukauuje je HaMerseH 1 npunarofjex
CBUM y3pacTuMa, pofoBKMMa, APYLITBEHWM W eKOHOMCKWM ciiojeBWMa, npodecujama,
KoHdecujaMa, pacama M eTHUYKUM MPUNAJHOCTUME, anun Huje NpenopyysbuB 3a oHe ca
cnabum HepBMMa 3a KBasM-TpXWLIHEe 3aBp3name, obaapeHe CyMHUBWUM MopafoM K
yonwiTe nako npunarog/bMenuMa Ha caeoﬁyxaamo Mellatbe nake 3abase n KynType.
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